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During 2013, Catalyst tracked media reports on domestic
individual, corporate and diaspora philanthropy in
Montenegro. This brochure provides key statistics on the
findings of this research.




MONTENEGRO

Purpose of Giving

# OF INSTANCES

! ! ! ! ! ! !

Poverty Reduction 109-
Supp. to marg. groups

Healthcare

Education

Other

Culture

Public Infrastructure

Environmental Protection
Community Development

Sport

Religion

Natural Disaster / Emergency Mgmt.
Not Specified
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Non-Profit Organizations
Individuals / Families

Local / National Authorities
Other

Religious Communities
Unknown
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MONTENEGRO

Top 3 Final Beneficiary Groups

30.8%

ECONOMICALY VULNERABLE CHILDREN AND YOUTH CHILDREN AND ADULTS
WITH PHYSICAL DISABILITIES

Final Beneficiary Groups

PERCENTAGE OF INSTANCES
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Religious communities Children and adults Children and adults Children and youth Economically
Talented children and with developmental with physical vulnerable
youth disabilities disabilities
Refugees and internall Children and youth Residents of a specific
displaced persons Y without parental care community
Elder! General population People with health
Y Minoriti problems
Mothers and inorities
newborns Mixed and Other

Unknown

FINAL BENEFICIARY GROUPS

Use of Donations

# OF INSTANCES
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ONE-OFF LONG-TERM UNKNOWN




Type of Donor, by # of Instances

Companies

Mixed Donors

Mass Individual
Associations
Individuals

SMEs

Private Foundations
Unknown

Religious Communities
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Companies SMEs Individuals Mixed Associations| Private Mass
Fonors foundations| Inddivual

18.6% INSTANCES = 543,980 €

VALUE OF DONATION BY TYPE OF DONOR

Given that the value of the donation was reported in only Financial Support from Data Powered By

18.6% of the instances, estimation about the total amount

donated is made by extrapolation based on the known M (0]

data. For more information, please find the full report at OC a t a | yS t
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