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During 2014, Catalyst Balkans tracked media reports on domestic individual, corporate and diaspora
philanthropy in Kosovo. This brochure provides key statistics on the findings of this research.
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DONORS
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KEY POINTS:

The overall value of donations increased by 256% from 2013 to 2014.

There are significant changes in data in regards to various donors
both in the level of activity as well as recorded value of donations. The
reasons for this might be in the higher level of instances recorded, as
well asin higher recorded number of instances in which amounts given
by corporate sector. Therefore, while data for both years correctly
reflect records, at this point it remains to be seen if 2014 data are
showing beginning of a trend or a specific occurrence in 2014.

The group of key final beneficiary groups has slightly changed with
people in economic need still with a large number of instances of
giving directed to them. Itis positive that not a single beneficiary group
“disappeared” from the list, although there has been lower levels of
recorded activities towards persons with disabilities and people from
specific communities.

On the whole, mass individual donors continued to have a strong
presence, while the engagement of the corporate sector (companies,
corporate foundations and small and medium enterprises) increased.
Again, given the significant changes in data in years 2013 and 2014
these numbers should not at this point be taken as indicators of any
trend.
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CORPORATE SECTOR

Profiles of the Most Common Types of Donors
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EXAMPLES OF CORPORATE SECTOR DONATIONS

A great example of long term strategic investments in education is
presented by NewCo Ferronikeli company who donated laboratory
equipment for two lower middle schools in Drenas and Shkabaj. This
donation will enable students to practice for science classes.

Dedication to a long term approach in resolving the issue of healthcare
comes from the Prishtiné company Medica. The Clinic of Radiology at
the University Clinical Center of Kosovo received a valuable diagnostic
mammography device which will improve prevention healthcare services
for women.

The software company Albasoft Group stands out as an example of

strategic investments in economic development by supporting Kosovo's
newly established small businesses with small start-up grants.

CAUSE RELATED MARKETING

The trend of so called “cause related marketing”, i.e. donating a part of
a company’s income from the sale of products, is spreading throughout
the region.

The corporation Uje Rugove, a water and food producer, with its campaign
"1like=10cents" is an example of such way of giving. This company called
people to like their Facebook page; each like is worth 10 cents. All funds
collected in this way are donated to support the work association Down
Syndrome Kosova.
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LONG-TERM DEDICATION TO GIVING

When considering long-term dedication to giving in 2014, the efforts of
the Bereqeti Association from Mitrovicé should be noted. This association
has been supporting economically disadvantaged families in Kosovo both
with cash and in-kind donations over a number of years. The support
has also been provided to students, people with physical disabilities and
institutions.

DONATIONS FROM THE DIASPORA

In 2014, giving from the diaspora increased. One of the more active
diaspora individual donors continues to be Luan Krasniqi, a famous
boxer living in Germany. In 2014, Mr. Krasniqi financially supported
SOS Children’s Village Kosovo and donated equipment to several Kosovo
municipalities.

It is worth noting though that this year was marked by significant
donations from diaspora associations, providing both short-term and
strategic support. The humanitarian Association of Justice based in
Switzerland donated valuable equipment to the Gjakova Hospital and
Clinic of Gynecology, while Switzerland Medvegja Association allocated
significant amount for printing of school books.

And finally, like in the previous year, number of fundraising events was
organized by people from the diaspora, most of them aiming to collect
funds to support Kosova citizens in economic need.
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USE OF DONATIONS

USE OF DONATIONS The data on how donations have been
(by % of Instances) used facilitates deeper insight into whether
they are provided as one-off support
(humanitarian assistance) or are intended to

One-Off  5ssist in pursuing longer-term solutions to
support  gpacific problems.
Long-Term 70.3%
Support In line with the methodology and recorded
17.7% Unknown  data, we divide the use of donations into
12.0% three categories: long-term support, one-

off support and donations for unknown
purposes. An overview of donation
categories is presented in the graph below.

STRATEGIC GIVING

Analysis of examples of strategic giving in Kosovo shows that the
most frequent continue to be investments in equipment and/or the
reconstruction of buildings.

Thus in 2014, Raiffeisen Bank Kosova donated valuable equipment to the
Gynecology Clinic at the University Clinical Center of Kosova, supporting
necessary improvements for the work of that department.

Another example of strategic support to education is a donation of Union
company from Prishtiné which supported work of elementary school in
Prishtiné by donating tablets, computers and other electronic equipment
that helps and supports learning.

TRENDS IN USE OF 2013 2014
DONATIONS - 2013 to 2014 ® ®
(by % of Instances)

Long-Term Support  16.0% o 17.7%

One-Off Support  71.6% o 70.3%

E Unknown 12.4% e 12.0%
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KEY THEMES FOR GIVING
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RECIPIENT ENTITIES

TYPE OF RECIPIENT ENTITIE
(% of Instances)
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Data for 2014 shows a decrease in number
of donation instances directed to state
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significantly increased.
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RECIPIENTS OF DONATIONS
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Economically Vulnerable 48.2% o 52.9%

People with Health Issues  8.6% o 12.9%
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