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Introduction
Dear readers,
It is with great pleasure that we present to you the seventh report on the state of philanthropy in Serbia that we have developed for the third time in partnership with Trag Foundation and for the second time within the Coalition for Giving. We believe that these reports
not only promote charitable giving, but also help donors and recipients find the best way
to direct assistance or use the funds they gathered to achieve their goals. Furthermore, the
Coalition for Giving has been incessantly using the data collected over the past two years to
help the strategic development of giving and to improve the legislative framework for giving.
Following the trend of stagnation in 2018, last year was marked by an increase in activity
and in the value of donations: it is estimated that over EUR 34.5 million was donated in 2019.
Compared to 2018, there were no major changes regarding the trends of giving. As in
the previous years, the largest donations were directed to healthcare, support to marginalised
groups, poverty relief and education. Slightly greater support was directed to poverty relief;
data to be acquired in the following years will show whether this was only a momentary fluctuation, or a new trend has been established.
Citizens were again the most active donors. They also donated the largest amount of
money through instances of mass giving. The corporate sector remained in second place, both
with regard to their activity and with regard to the share in the total value of donations. Donors
kept directing their attention to one-off assistance, predominantly in the area of poverty relief.
The trend of a growing trust in non-profit organisations continued: the number of instances aimed at this type of recipient grew, although it should be noted that donors placed
the greatest trust in a very limited number of foundations and organisations, which in certain
cases also acted as intermediaries in raising funds for other institutions.
The work of the Coalition for Giving and the Philanthropy Development Council yielded
its first results – an increase in the non-taxable amount for scholarships and Guidelines on
tax relief eligibility of legal entities. Although these are all positive steps forward, there is still
a long way to go to achieve greater changes that would improve the framework for giving.
We would like to thank our partners from the Coalition for Giving and to our donors
– USAID and the Charles Stewart Mott Foundation, for their support. Furthermore, we owe
special gratitude to all socially responsible companies and non-profit organisations that have
shared their data with us, believing that we thus create an open philanthropic community that
will have the power to provide urgent assistance to the disadvantaged and offer long-term
and sustainable solutions for the social issues we face.

Thank you,
Catalyst Balkans and Trag Foundation
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Methodology
Due to the lack of official data on giving in Serbia, in the previous years, Catalyst Balkans
has relied on data gathered from alternative sources: primarily media reports, and other available data sources. The gathered data are processed in the Giving Serbia database (srbijadaruje.
org) that is part of the Giving Balkans database, which covers the entire region of the Western
Balkans and offers the most reliable insight into the real state of charitable giving in Serbia.
Due to the limited amount of data that can be gathered from the media, in the past
several years, Catalyst Balkans has developed a mechanism of data collection through direct
contact with recipients and donors. Even though the data collected in such a way are valuable
and comprehensive, they somewhat “distort” the image of the trends of the recorded values
of donations gathered from the media. The discrepancy between the data on the value of
donations received from the media and the ones received from direct sources is becoming
ever larger.
That is why, in 2019, we decided to introduce changes that would improve the methodology in the part concerning the analysis of and reporting on philanthropy. Therefore, in order
to keep the state of philanthropy we analyse at the annual level comparable to the previous
years, as of 2019, the trends for giving to social good will be presented solely based on the
instances and sums recorded by the media. On the other hand, the total recorded and estimated sums, i.e. the level of philanthropy, will be presented taking into account data from all
available resources, which has also been the case in the previous years.
More details about our methodology can be found in Section 8.2 of this report, while
all data on instances reported both by the media and direct sources can be found on givingbalkans.org.

Several details about the data gathered in 2019:
•
•

•

Data from this report were gathered by following electronic, printed and online media
at the local, regional and national level, in the period 1 January – 31 December 2019.
A total of 8,807 database entries related to charitable giving were processed, of
which 3,037 were unique instances. The numbers differ because multiple media
often publish information related to the same instance.
Just as the previous years, in 2019, we received considerable feedback directly from
the companies, non-profit organisations and other actors in the Serbian philanthropic
community – data on 84.6% of instances were verified by direct sources.
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For better understanding of the report
To make the report easy to follow, we will provide brief explanations of certain terms
used therein.
Instance

A unique verified event, i.e. an example of a donation collection. It
can consist of several donations (e.g. campaign where citizens collect
mass donations for someone’s medical treatment).

Donors

People and/or legal entities who donate money, time, services or
goods. To follow the trends more efficiently, they have been divided
into types of donors.

Donors – mass
individual giving

Donors are citizens in large numbers who therefore cannot be identified by name.

Donors – mixed

Cases in which it is impossible to separate donors, i.e. cases where
one instance includes several types of donors.

Donors – individuals

Citizens who can be identified.

Donors – corporate
sector

Companies (more than 50 employees), corporate foundations and
small and medium-sized enterprises (fewer than 50 employees).
Fondacije koje su osnovali privatna lica, odnosno građani, ili kombinacije fizičkih i pravnih lica.

Donors – private
foundations

Foundations established by private persons/citizens or a combination
of private and legal persons.

Donation

Unique donation without compensation of a certain amount of money,
goods, services or time.

Extrapolation

Statistical method which, based on the percentage of known data,
calculates data that would apply if 100% of data were familiar. Extrapolation produces probable not absolute values.

Philanthropy

Giving to social good, i.e. voluntary giving of money, goods, time or
services so as to help someone or improve the situation in the society.

Final beneficiaries

Target groups that benefit from donations. For example, if a school
is a donation recipient, final beneficiaries are children who go to that
school.
Themes, i.e. purposes for which donations are placed (such as healthcare, education, etc.)

Themes for giving
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Population

The word population is used to include children, youth and adults
from specific beneficiary groups.

Donation recipients

Private and/or legal persons that receive donations from donors. In
most cases, the donations are directed further.

Corporate sector

The corporate sector includes companies (more than 50 employees),
corporate foundations and small and medium-sized enterprises (fewer
than 50 employees).

Effect of giving / Use
of donations

Indicates the way a donation is used and whether it is used on a
long-term or one-off basis (e.g. for capital investment, purchase of
equipment, provision of services, material, consumable goods etc.)

Symbol
increase compared to the previous year
decline compared to the previous year
no changes compared to the previous year
the change compared to the previous year is 1% or less and is therefore statistically
insignificant
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Summary
General Information
The data that Catalyst Balkans gathered during 2019 show that the most significant and
the greatest change compared to the previous year is reflected in the considerable increase
in the level of giving. The recorded sum, which in 2019 amounted to over EUR 18.8 million,
is 18.7% larger than the sum recorded in 2018, and is the largest recorded sum since 2013.
Accordingly, the estimated value of donations in Serbia in 2019 rose by 26.2% amounting to
EUR 34.5 million, while the average donation was also slightly higher: EUR 4.9. Activity, i.e. the
number of recorded unique instances, also rose: in 2019, a total of 3,037 unique instances
of giving to social good were recorded, which represents a 10% increase compared to the
previous year.
In 2019, citizens were again the most active donors who donated the largest amount
of funds, while the corporate sector remained in second place. The area that was most supported was healthcare, while donors mostly directed their support towards individuals and
families. In regard to the value of donations, the largest percentage was aimed at non-profit
organisations. As in 2018, the majority of donations were given as support to people with
health issues, while the trust in the non-profit sector recorded a positive trend as support
became more frequent.
Trend compared to the previous period
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Giving to social good in 2019
The most active donors

Citizens

42.4%

Corporate sector

28.8%

Individuals

15.2%

Mixed donors

8.9%

For several years, citizens have proven to be the most active donors, while this trend
also continued in 2019, with the same level as in 2018. Citizens are followed by the corporate
sector, whose share in the number of instances was equal to the 2018 share, which also holds
true for individuals. The number of instances where various types of donors (mixed donors)
participated slightly increased compared to 2018.

Value of donations per type of donor

Citizens

43.3%

Corporate sector

37.8%

Individuals

3.1%

Mixed donors

8.4%

Both citizens and the corporate sector recorded a slight growth in the value of donations
in 2019. Citizens were again the largest donors, which confirmed the positive trend established in the previous year: this was the second year in a row that citizens also took the first
place regarding the value of donations. The value of donations given by individuals slightly
dropped, as did the contribution of mixed donors.
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Key themes for giving

Healthcare

33.4%

Support to marginalised groups

22.9%

Poverty relief

14.4%

Education

12.9%

In 2019, the most represented theme was again healthcare, which recorded a somewhat increased number of instances. Support to marginalised groups moderately declined
compared to the previous year, while the number of instances aimed at education kept the
same level. In 2019, donors supported poverty relief more than in the previous years, which
brought this theme to the third place, leaving education behind.

Donation recipients

Individuals

39.0%

Non-profit organisations

30.6%

Institutions

25.1%

Local/national governments

3.8%

In 2019, donors continued to support individual recipients (individuals and families) most
frequently, albeit to a somewhat lesser extent than in 2018. This year also recorded a rise in the
number of instances directed to non-profit organisations, which brought them to the second place
as recipients, while institutions dropped to the third place by the number of recorded instances
donors directed towards them. Finally, support to local and national governments remained stable
and maintained the same level.
Regarding the value of donations, the image is slightly different: non-profit organisations are
still in the lead, with a slightly lower recorded sum; institutions are in the second place, followed
by individuals/families, while local and national governments are the last.
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Key beneficiary groups

People with health issues

24.1%

Local communities

20.1%

People in economic need

17.0%

People with disabilities

15.2%

With regard to final beneficiary groups, there was no decrease in the number of instances with any of the four key groups. Support to people with health issues remained the most
frequent, demonstrating a slight increase compared to 2018, while the number of instances
aimed at local communities remained the same. The greatest change that affected the ranking
of beneficiary groups in 2019 was the increased frequency of support to people in economic
need, where this group jumped to take away the third place owing to a higher average than
in the previous several years, leaving people with disabilities in the fourth place. However,
this increase is smaller than 3.5%, and therefore cannot be considered a significant change.

12

Srbija daruje 2018 – Izveštaj o dobročinstvu

1

Activities and
geographic distribution
of giving in Serbia
13

Giving Serbia 2019 - Report on the State of Philanthropy

1.1 Value of Donations
The year 2019 was marked by increased philanthropy in all aspects. With regard to
activity, a total of 3,037 unique instances were recorded, which was 9.5% more than in 2018.
After the previous year’s stagnation, it is particularly encouraging that 2019 saw a significantly greater value of donations; the total recorded sum from all available resources
amounted to slightly more than EUR 18.8 million, which was 18.7% more compared to the
previous year.
This information is even more important considering that the media reported on the
amount of donations less, which resulted in the fact that, in 2019, data on the value of donations remained unavailable for almost 60% of instances. Given the aforementioned, we can
presume that the level of giving in Serbia is actually even higher than the estimated sum:
through careful extrapolation, we have estimated that over EUR 34.5 million was donated in
Serbia in 2019.
Estimated value

34,507,347

Da
Recorded value

18,811,016

1.2 Philanthropy throughout the year
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The general distribution of instances throughout 2019 followed the distribution already
established in the previous years, where December is the most dominant due to seasonal
giving, i.e. presents distributed to children mostly coming from vulnerable or general categories, during the holidays. In Serbia, this type of giving is present during religious and other
holidays, such as Christmas and Easter. If we disregard this type of giving, the trend that
repeats each year is the increased number of donations in spring and early summer, as well
as in autumn and early winter, while the periods with smaller number of instances come as
the result of reduced funds after the holidays or of the vacation season.

1.3 Philanthropy across regions

0 - 2787
2787 - 16950
16950 - 72920
72920 +

Value of donations across regions (in EUR)
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Geographic distribution of giving in Serbia followed the trends of the previous years,
where recipients from the City of Belgrade remained in the first place, followed by those from
Šumadija and Western Serbia, Vojvodina, and, finally, from Southern and Eastern Serbia, with
the percentage of instances directed throughout Serbia being small. For every region, the
distribution recorded minimal changes or maintained the same level as the previous year.
In addition, the number of donations directed outside of Serbia was relatively small,
keeping the same level as in 2018: donations were directed to Kosovo, followed by Albania,
Montenegro, Bosnia and Herzegovina, and North Macedonia. Most donations included food
supplies or humanitarian aid aimed at poverty relief, emergency assistance or support to
marginalised groups. The other, more long-term portion included scholarships, primarily for
primary school students, and equipment for primary schools. Moreover, there were individual
instances directed to recipients in Croatia, Italy, Austria and France.
In all of Serbia, during 2019, a total of 169 municipalities received donations, which
represents a slight increase compared to 2018, when the number was 144.
Regarding cities, Belgrade as the capital received the largest percentage of donations
– 32.4%, followed by Novi Sad and Novi Pazar, which overtook Niš in the number of received
donations. More than 2% of instances were also directed to Zrenjanin and Tutin.
Trends in geographic distribution (% of instances)
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Region/year

2017.

2018.

2019.

Belgrade

32.3%

30.3%

33.0%

Šumadija and Western Serbia

21.1%

24.7%

24.8%

Vojvodina

24.3%

22.9%

21.6%

Southern and Eastern Serbia

16.3%

16.8%

15.6%

outside of Serbia

3.4%

3.4%

3.1%

throughout Serbia

2.6%

1.9%

1.9%
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2.1 Donations by type of donors
We observe donations from various types of donors from two aspects: according to the
number of instances and according to the recorded value of donations. The following graph
shows the share of all types of donors according to the number of instances and their share
in the total recorded sum.

42.4%
43.3%

Mass Individual
28.8%

Corporate Sector

Individuals

37.8%
15.2%
3.1%
8.9%
8.4%

Mixed Donors

Private
Foundations
Other

2.7%
5.6%
2.0%
1.8%

% of instances

% of recorded sum

During 2019, donors were more active and donated more than the previous year. It is
estimated that over EUR 34.5 million was donated through a total of 3,037 instances.
All three key types of donors – citizens, corporate sector and individuals – kept almost
the same level of activity as in 2018. Through instances of mass giving, citizens remained in
first place as the most active donors. Following the reduced activity in 2018, the corporate
sector remained approximately at the same level, which was also the case with individuals.
The share of mixed donors in the number of instances grew and returned to the 2017 level.
In regards to the value of donations, the established trend continued: citizens were the
most generous, with a 2.9% greater share than the previous year. Following a drop in the
value of donations in 2018, the corporate sector recorded a moderate increase in 2019. The
share of individual donors in the total recorded sum in 2019 decreased by 2.7% – data show
that there were no large-sum donations as in 2018.
Following the previous year’s leap in the level of giving, mixed donors returned to the
level achieved in 2017, while private foundations recorded a slightly larger share in the total
value of donations, which, however, was still below their level of giving in 2017.
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Private foundations that donated from private/diaspora sources in 2019, as in the previous years, included the Ana and Vlade Divac Foundation, Novak Đoković Foundation and
HRH Crown Princess Katherine Foundation from Belgrade, Foundation ‘Evro za znanje’ (’Euro
for Knowledge’) from Kosjerić, as well as ‘Ljilja i Milka Mijatov’ Fund from Zrenjanin.
Several interesting conclusions can be drawn when donors and geographic distribution
are compared based on available data: on average, 69% of instances were directed from
donors to recipients within the same region. This intra-regional exchange reached 78% in
Southern and Eastern Serbia and 70% in Šumadija and Western Serbia, which shows that
donors recognised the needs and the importance of investing into their own communities.
More than a half of recorded instances of the corporate sector (big, small and medium-sized companies and corporate foundations) came from Belgrade, followed by Novi Sad
(in 15% of cases), and other cities with small and mostly equal percentages. Novi Sad was also
present in a greater number of campaigns compared to other cities where citizens provided
collective donations.
Just as every year, a significant number of instances came from diaspora. The level of
diaspora donors’ activity (15.5%) was almost the same as in 2018, while their share in the total
value of donations was somewhat smaller than the previous year, reaching 7.1%. In 2019,
almost two thirds of all media covered instances went through Vesti online’s portal ‘Humanitarni most’, although it should be kept in mind that this does not represent a comprehensive
overview, and that this type of giving is often neglected in media reporting.

Number of recorded instances (%)

2017.

2018.

2019.

Citizens

41.1%

42.9%

42.4%

Corporate Sector

33.4%

29.5%

28.8%

Individuals

12.8%

15.4%

15.2%

2017.

2018.

2019.

Citizens

28.8%

40.4%

43.3%

Corporate Sector

48.9%

36.4%

37.8%

Individuals

4.8%

5.8%

3.1%

Recorded sum (%)
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DONATIONS FROM DIASPORA
Anka and David Erne who live in the USA have been long-standing donors of the Ana
and Vlade Divac Foundation. In 2019, among other things, they provided funds for 50 scholarships for children across Serbia, assistance for 11 families in Kosovo and Metohija and
2,000 hot meals for the Church Soup Kitchen in Belgrade. 164 families in the villages across
Serbia received assistance in the form of agricultural mechanisation, domestic animals and
reconstruction of stables. Furthermore, they provided five houses for families in need. Anka
Jakšić Erne from the USA donated USD 30,000 to the Ana and Vlade Divac Foundation for the
construction of a bridge in Kuršumlijska Banja across the Banjska river, which connected 500
residents of seven villages with the rest of the world. In 2019, Anka Erne and her husband
helped more than 3,000 people in Serbia.
Rajka Tarlać, who has been nominated for the 2019 VIRTUS Award for individual contribution to philanthropy , left her birth village, Ivanjsko, located at the foot of Kozara mountain
and moved to Australia to seek employment, more than half a century ago. For more than two
decades, she has been helping poor and hungry families with many children, single-parent
families, children without parental care, the sick and the elderly living in some of the remotest
villages in Serbia, Montenegro, Bosnia and Herzegovina, and Kosovo. For every holiday or
important date, Mrs. Tarlać and her friends from Australia prepare donations worth several
thousand Australian dollars, which they send to Serbian citizens in economic need or otherwise
vulnerable. Furthermore, she and her friends regularly help multiple individuals and families
through monthly donations.
In regard diaspora associations, the Culture and Solidarity Association ‘Bosnia–Sandzak’
from Turkey stood out in 2019 with their EUR 100,000 donation to the Health Centre in Tutin
aimed at purchasing equipment for the maternity ward. These funds were used to purchase
an ultrasound colour doppler device, five incubators, autoclaves, three birth tables, twelve
hospital beds and surgery sets, which will serve great benefit to the future generations of
new-borns, pregnant women and postpartum women.

1 Due to the current situation and the declaration of the state of emergency in the Republic of Serbia, the election
of the winners and the ceremony of presenting the annual VIRTUS Awards for contribution to philanthropy, organised by
Trag Foundation, has been postponed until further notice. Although it was impossible to elect the winner, all nominated
individuals, companies and organisations represent extraordinary examples of good practice.
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INDIVIDUAL DONORS
The school in the village of Tovrljane has reopened its doors after more than 25 years,
which was a great challenge for the young teacher, Marko Čikarić. Having started from scratch, Marko gradually created an enviornment for regular classes. Owing to his initiative, the
school shortly became a sort of centre of gathering and social life of this forsaken part of the
Prokuplje municipality. Every day, teacher Marko picks up his seven students who live in nearby villages, spends time with them teaching lessons and then gives them a lift back home.
In his free time and on weekends, he helps other residents with the work they themselves
are unable to do. He often uses his own money to purchase necessary school materials and
petrol for the transport of students. He buys birthday presents for all his students. So far, he
has managed to secure donations of modern teaching equipment, funds for school reconstruction, sports equipment, school supplies and New Year presents for children. Villagers
often rely on his knowledge in dealing with the local government and addressing problems
they face. Owing to his efforts, a part of the roads leading to Tovrljane and nearby villages has
been completed. For his philanthropic work and exceptional contribution to his local community development, Marko has been nominated for the 2019 VIRTUS Award for individual
contribution to philanthropy.
Mirjana Mutuc is also one of the nominees for the 2019 VIRTUS Award for individual contribution to philanthropy. She is an accountant from Novi Sad, who, with her two daughters,
has been preparing and donating cooked meals for 8 families in economic need for a year
and a half, twice a week. These families are not always the same, but there are always eight
of them. The surplus of the food they prepare for their family are distributed to single-parent
families, people who have lost their jobs or those who are currently financially indisposed.
When the needs started to become greater than they could manage, they opened a Facebook
group called ‘Obrok za porodicu’ (‘Meals for Families), where the story spread across Serbia.
The group now has around 7,000 members, while, in addition to Novi Sad, the meals are
prepared in another 24 places around the country. Now, each of the 24 places has their own
Facebook group, which gathers informally organised citizens who cook for those in need.
Mirjana and her daughters are in contact with all representatives of their respective groups,
sharing information and experiences. In addition to preparing cooked meals twice a week,
all three of them provide basic supplies to more than 40 families.
Similarly, Aleksandar Smerdov, who has also been nominated for the the 2019 VIRTUS
Award for individual contribution to philanthropy, prepares and donates school meals for six
socially vulnerable children. Aleksandar, who is the owner of a fast-food restaurant in Vršac,
was soon joined by local donors and big companies with a common goal of providing school
meals to all socially vulnerable school children at the territory of Vršac. In 2019, Aleksandar
distributed between 7,000 and 7,500 vouchers for school meals in the total amount of RSD
600,000 for 39 socially vulnerable children. In addition, on Aleksandar’s initiative, each month,
Minaqua donated bottles of water that were included in the meals, while Carnex donated two
packages of prepared meals that children took home to their families.
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An unusual example that stood out in 2019 was the noble gesture of Zoran Kocić from
Novi Sad, who donated his cottage at Popovica to the National Association of Parents of
Children with Cancer – NURDOR, on the occasion of the World Kindness Day. He wanted this
house to be used as the place where children can recover after treatment. The cottage has
100 square metres, standing on a 9-are lot with a huge yard. PUC ‘Gradsko zelenilo’ offered
to do the landscaping of the yard at its own expense. In addition, many people volunteered
to fix installations so that this cottage could be used for children to spend time in nature.
PRIVATE / CORPORATE FOUNDATIONS
To promote the importance of preserving mental health and encourage the public
to seek professional assistance if they feel the need, Hemofarm Foundation organised a
series of ten panels called ‘A Cup of Coffee with a Psychologist’ in the period from April to
December 2019, at Dorćol Platz in Belgrade. During these free sessions with psychologists
and psychiatrists, people had a chance to have open and honest discussions, where they
received advice regarding depression, divorce, work-related stress, balance between career
and family, ways to combat diseases and infertility, children’s addiction to electronic devices,
burnout syndrome and holiday euphoria. Hemofarm Foundation realised this programme of
promoting mental health preservation with the support of the Institute of Psychology within
the Faculty of Philosophy in Belgrade. The programme is planned to be continued in 2020 as
well. For this contribution, Hemofarm Foundation has been nominated for the 2019 VIRTUS
Award for contribution to the local community of the company’s residence.

In 2019, Ana and Vlade Divac Foundation provided funds for several extremely important
causes, with the help of individual donors from diaspora and companies from Serbia. Monthly
RSD 10,000 stipends were received by 137 excellent students from vulnerable groups. Among
other ways, these funds were also collected through the organisation of the First Serbian
Philanthropic Gala Evening in November 2019. The event was organised in cooperation with
the philanthropic community in New York and was attended by 350 philanthropists from the
USA, Canada and Europe, who donated more than EUR 45,000 in total. Another initiative worth
mentioning is the IT Bootcamp – an initiative launched by a group of donors from diaspora
who decided to open an IT Bootcamp in cooperation with Ana and Vlade Divac Foundation.
The aim of this bootcamp is to provide free training to people who have not had a chance to
pursue formal IT education. To increase the chances for students’ employment, the courses
are focused on practical application at work. In 2019, in addition to Belgrade, IT Bootcamp
was organised in Niš. In both cities, 291 participants successfully completed the bootcamp,
while out of 202 participants that finished by September 2019, 50% of them found a job or
traineeship. In December, another 91 participants completed the bootcamp, of which 20 have
so far found a job or traineeship.

Nikola Spasić Endowment donated an Echo-Screen III PRO Hearing Screener TEOAE to
the Institute of Neonatology in Belgrade. The amount of the donation was EUR 5,898. In 2019,
Nikola Spasić Endowment also donated equipment to the Physical Medicine and Rehabilitation
Ward at the Nova Varoš Health Centre, worth EUR 2,985, and an Ekomedico-H device to the
Specialised Rehabilitation Hospital ‘Gamzigrad’, worth EUR 2,694.
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SUPPORT TO PROJECTS OUTSIDE OF THE REGION
Several thousand runners from Serbia and the region participated at a global fundraising
event called ‘Wings For Life World Run’ that was organised at Ada Ciganlija in Belgrade. In this
way, the runners gave their contribution to finding the cure for spinal cord injuries. ‘Wings
for Life’ is a non-profit foundation from Austria that finances scientific research and clinical
trials aimed at finding the cure for this type of injury and health issues. Since 2014, this race
has been organised once a year in many cities across Europe to raise funds for the work of
the foundation and for scientific research.

2.2 Profiles of the Most Common Types of Donors
2.2.1 Corporate Sector
Top 3 Recipient Entities
45.1%

institutions

25.9%

non-profit organisations

18.4%

individuals/families

Top 3 Themes for Giving
29.8%

education

20.1%

healthcare

18.6%

support to marginalised groups

Top 3 Final Beneficiary Groups
46.8%

local communities

9.2%

people with health issues

9.2%

people with disabilities
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For years, the corporate sector has been the most active in supporting institutions, which
account for almost a half of all instances coming from companies, small and medium-sized
enterprises and corporate foundations. In 2019, this percentage was equal to the 2018 level
of support. The second place was taken by non-profit organisations, followed by individuals
and families. Fluctuations of percentages in the past three years have not been significant,
reaching less than 2.5%. However, it should be noted that institutions and individuals/families
kept the previous year’s level, while the percentage of instances aimed at non-profit organisations slightly rose. It is interesting to mention that corporate sector donations to individuals
mostly included scholarships for students and talented children and youth.
Regarding donations to the state at the annual level, the corporate sector directs on
average more than a half of instances to institutions and local/national governments. Out
of the total number of instances by companies and small and medium-sized enterprises
directed at the state in 2019 (54%), the majority was aimed at institutions (83.5%, mostly to
education and healthcare institutions), while local and national governments were supported
with 16.5% of instances.
With regard to themes, in 2019, the corporate sector mostly opted to support education,
in a slightly higher percentage than the previous year. The ranking of the remaining themes
is different because the corporate sector directed a larger number of instances to healthcare, while support to marginalised groups fell to third place. As was the case with recipients,
discrepancies in percentages have been insignificant throughout the years, which somewhat
indicates the corporate sector’s long-term engagement and commitment to specific goals.
Supported beneficiary groups remained the same and kept their previous ranking: local
communities are in the first place, with a 4% increase in the number of instances, corresponding to the slight growth in education (secondary and primary school students, as well
as kindergarten children from local communities across the country, are the most frequent
beneficiaries within the theme of education). People with disabilities and people with health
issues hold second place, with the same percentage and level as in the previous year. People
in economic need are in last place, recording a slight growth.
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EXAMPLES OF CORPORATE SECTOR DONATIONS
One initiative standing out among numerous actions launched by DM drogerie markt
d.o.o. in Belgrade in 2019 was initiative ‘Giving Friday’, whose goal was to raise awareness
about the importance of giving and humanitarianism and to motivate customers to participate
and gather funds aimed at donations. On the last Friday in November, the company donated
5% of the total turnover made in all DM stores in Serbia, which amounted to more than EUR
25,000 (RSD 3 million). The donation went to the University Children’s Hospital Tiršova. The
company established a practice where, at the day of the opening of a new store, a part of
the turnover is directed to humanitarian causes. In this way, in 2019, more than EUR 21,000
(RSD 2.5 million) was gathered for 13 institutions and organisations. DM drogerie markt d.o.o.
also supports initiative ‘Čepom do osmeha’ (‘Bottle Cap for a Smile’) by placing boxes in all
its stores and business buildings; in 2019, almost 20% of all caps were gathered within the
DM network. DM drogerie markt d.o.o. has been nominated for the 2019 VIRTUS Award for
contribution at the national level.
In the previous year, Mastercard conducted a survey on the Serbian market, which
showed that the majority public opinion was that healthcare (primarily, the health of the youngest) was the area that should receive more donations. Therefore, this company decided to
support the campaign organised by the National Association of Parents of Children with Cancer
– NURDOR for the construction of a new Parents’ House with a donation of EUR 250,000. For
its contribution, Mastercard has been nominated for the main VIRTUS Award for contribution
at the national level. In addition, for the second year in a row, the company implemented a
socially responsible project called ‘Škola kao nacrtana za vas’ launched in cooperation with the
Ministry of Education, Science and Technological Development. The aim of the project is the
improvement of teaching and learning conditions in secondary economic schools in Serbia.
The bank allocates a certain part of its income from each transaction the clients make with
Mastercard humanitarian credit card ‘Eurobank Veliko srce’. In 2019, around EUR 12,000 was
donated to the First Economic School in Belgrade for the refurbishment of the new statistics
and accountancy classroom. Furthermore, in June 2019, owing to a donation of around EUR
20,000, students of ‘Stana Milanović’ Economic School from Šabac got an electronic language
lab, where they will learn foreign languages according modern methods, while the school
also received laptops for the library. The ‘Bosa Milićević’ Economic School in Subotica got its
virtual bank classroom refurbished.
In 2019, Coca-Cola HBC – Srbija d.o.o. invested EUR 112,600 into supporting professional
development and reduction of youth unemployment, through its national programme ‘Coca-Cola podrška mladima’ (‘Coca-Cola Youth Support’). A total of 2,462 young people (18–31
years old) attended a three-day training organised in 20 Serbian cities or via coca-colapodrskamladima.rs e-learning platform. Another interesting programme of this company was
‘Stižemo sa juga’ (‘We come from the south’), which was initiated in cooperation with the
Serbian Chamber of Commerce and Industry and Smart kolektiv. The aim of this programme
was to empower small food producers from Southern Serbia and help them to develop their
business. Nine selected entrepreneurs (social enterprises and collectives) got an opportunity
to directly promote and sell their products in an innovative way across Serbian cities during
the summer and autumn, at an event called ‘Izađi mi na teglu’ (‘Jar Standoff’) and through
an online store. In addition, all nine participants got their mentors – managers in the field of
sales, marketing, production, finance etc. The company allocated a total of EUR 44,831 for
the ‘Stižemo sa juga’ programme.
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In 2019, Komercijalna banka a.d. Beograd supported healthcare with two significant
donations. In cooperation with the B92 Fund, the campaign ‘Zajedno za bebe’ (‘Together for
Babies’) was launched for the purpose of refurbishing maternity wards in Serbia. Komercijalna Banka donated an incubator worth EUR 7,060 to the Intensive Care Department of the
Paediatric Ward at the General Hospital in Pančevo. In addition, this healthcare institution
received a video-gastroscope worth EUR 17,208. Furthermore, Carnex d.o.o. Vrbas also invested in healthcare: EUR 70,000 was donated to the General Hospital in Vrbas for the renovation and purchase of the state-of-the-art equipment for a C-section operating theatre at the
maternity ward.
Eko Step Pellet from Petrovac na Mlavi, which produces pellets, regularly supports
activities and actions in the local community by providing donations in money and goods,
but also by donating its employees’ time. The enterprise supported ‘Dr. Nikola Šumenković’
Home for Children and Persons with Intellectual Disabilities, by organising a prize contest
and a lottery at the Open Door Day in September 2019. All the gathered funds were donated
for the purchase of equipment. In addition to regular financial donations, the enterprise launched an initiative for planting trees in the Home’s yard, having included its employees as
well. Eko Step Pellet also regularly supports sports clubs at the territory of the municipality of
Petrovac na Mlavi; particularly women sports clubs. Last year, it supported Female Handball
Club ‘Sloga’ with monthly financial donations and through purchasing necessary equipment
for the players and their coaches. For its contribution, Eko Step Pellet has been nominated
for the 2019 VIRTUS Award for small and medium-sized enterprises.
MDG d.o.o. Prijepolje, a domestic branch of a Canadian company that sells electronic
devices, appliances and furniture, donated funds for the installation of two lifts at the General
Hospital in Prijepolje. It is a significant thing not only for the hospital, but also for the patients,
because now they can safely get to the internal medicine and surgery wards. In addition, the
lifts have made the staff’s job easier, as previously they had to carry patients to other floors.
The value of the donation was EUR 80,000.
In 2019, Academy Filipović from Jagodina continued to contribute to its community
through a number of projects and donations it successfully realised. Within the First Festival
of Young Poets and Illustrators, Academy Filipović organised a prize contest called ‘Ja stihom,
a ti slikom’ (‘I write a poem, you illustrate it’). A total of 8,000 works were submitted, and the
winning prize included two interactive boards. On the occasion of the National Day of Giving,
Academy Filipović donated two portable interactive boards worth EUR 1,342 to ‘Sremski front’
Primary School from Šid. In addition, Academy Filipović organised a prize competition called
‘The Best Electronic Portfolio of 2019’, and thus contributed to the development and promotion of the electronic portfolio and motivated teachers to use digital technologies more. The
winners were awarded books and study visits to Slovenia. In 2019, in cooperation with the
Community of Electrical Engineering Schools of Serbia, Academy Filipović organised a free
accredited seminar for teachers called ‘Electronic Portfolio’ at the Technical School in Zaječar. The goal of the seminar was to motivate and train teachers to use modern information
technologies to evaluate and monitor their professional training.

26

Giving Serbia 2019 - Report on the State of Philanthropy

2.2.2 Citizens – mass individual giving
Top 3 Recipient Entities
39.7%

individuals/families

36.7%

non-profit organisations

19.3%

institutions

Top 3 Themes for Giving
44.8%

healthcare

25.2%

support to marginalised groups

12.0%

poverty relief

Top 3 Final Beneficiary Groups
36.0%

people with health issues

20.9%

people with disabilities

14.1%

people in economic need

Unlike the corporate sector, citizens mostly supported individuals and families, followed
by non-profit organisations. Citizens recorded the greatest activity regarding these recipients.
This is because the most frequent instances of mass giving were organised for citizens, as
well as instances of crowdfunding (campaigns and calls, events, online platforms), where citizens demonstrated the most regular and easiest participation. Institutions took third place.
There was a reduced number of instances for individual recipients and institutions, while the
percentage of citizens’ instances for non-profit organisations is growing every year, having
leaped by 6.7% compared to 2018. This is a positive trend that demonstrates a constantly
growing trust in the non-profit sector expressed by all types of donors.
Citizens donate the majority of funds to non-profit organisations – in 2019. This accounted for as much as 87.8% of the total value of donations, which was more than in 2018.
Individuals and families were way below with 9.6% of funds, while institutions received only
2.5% of the total amount. However, it should be noted that a large portion of the sum citizens
direct to non-profit organisations is actually intended for individuals (most commonly, for
medical treatment).
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The ranking of the themes that citizens support the most has not changed in the past
five years, while changes in percentages are minimal. In 2019, the majority of instances were
aimed at supporting healthcare – slightly less than a half, which means that this percentage
kept the same level as in 2018. Support to marginalised groups grew by less than 2%, while
poverty relief remained at the third place, keeping the same level as in the previous three
years. In accordance with the most supported theme, people with health issues benefited
from citizens’ support the most, in a slightly larger percentage. They were followed by people
with disabilities and people in economic need; both categories maintained the same level of
support as in 2018.
EXAMPLES OF CITIZENS’ DONATIONS
Motivated by their teacher’s active participation in humanitarian actions, students of class
II/2 of the First Obrenovac Primary School engaged into collecting money and goods for their
fellow classmates who lived in more modest conditions. Ever since they started school, they
have been collecting funds by selling their works and drawings, as well as collecting assistance
in the form of clothes, footwear, hygienic products and food worth several hundred euros.
Through their initiative ‘Slikom do osmeha’ (‘Painting for a Smile’), they raised funds for the
medical treatment of their friend by selling paintings and drawings they themselves made,
while their parents helped them frame their works. On their own initiative, they raised funds
for their friends at the Children’s Shelter in Belgrade. They launched their initiative by making
a poster, which they multiplied with the help of their teacher and put all over the city as a
certain call for support and an invitation for an event – a visit to a mini-museum of objects
used in Serbian households in the past. They organised the event in their school hall, while
the entry fee represented a donation in the form of clothes, footwear, hygienic products, food,
school supplies, toys, even second-hand household appliances. Everything they collected,
they donated to the Children’s Shelter. Within the initiative ‘Recikliram i uživam’ (‘Recycling
and Enjoying’), the students made New Year decorations out of recyclable material, and they
donated the collected funds to one of their classmates. On several occasions, they gathered
clothes, footwear, hygienic products, toys and school supplies for their friend coming from a
family of lower social status, while they often volunteer in various environmental and scouting
actions. For their contribution, the students of class II/2 have been nominated for the 2019
VIRTUS Award for individual contribution to philanthropy.
In 2019, citizens were very active participating in McDonalds’ initiatives for collecting
funds in boxes placed in the restaurants across Serbia. The money citizens donated in this way
was provided as support to Association ‘Uvek sa decom’ (‘Always with Children’). This donation
enabled six schools for children with intellectual disabilities to each receive one beehive and
a set of 6 bee-bots that will help the children learn the alphabet, do math problems, draw
and perform other extracurricular activities. These funds were also donated to members of
NORBS – National Organisation for Rare Diseases of Serbia, primarily to associations that deal
with care for children suffering from rare diseases. The funds were also donated to the ‘Dositej
Obradović’ boarding school centre in Subotica, to the ‘Carica Jelena’ school for primary and
secondary education from Niš, the ‘Milan Petrović’ boarding school for primary and secondary
education in Novi Sad, the ‘Kneginja Ljubica’ Centre for the Development of Social Protection
Services in Kragujevac, and the ‘Volja za životom’ Association of Persons with Cerebral Palsy
and Polio in Velika Plana.
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Ivan Mladenović, who has been nominated for the 2019 VIRTUS Award for individual
contribution to philanthropy, started a new humanitarian venture in the summer of 2019 – an
initiative called ‘Korak po korak’ (‘Step by Step’) during which he walked 1,000 km from Šid to
the Hilandar Monastery. During the walk that lasted less than a month, Ivan was dedicated
to raising public awareness on cancer in children and the problems children with cancer and
their parents face, thus motivating citizens to participate in fundraising. Via social media,
citizens raised more than EUR 9,000 to donate to Association ‘Uvek sa decom’ (‘Always with
Children’), which has been helping children suffering from cancer since 1991. The funds were
used for the maintenance of the Parents’ Corner, a rented flat in which children and their
parents stay during the treatment.
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3.1 Which themes are important to Serbian citizens?
Healthcare, support to marginalised groups, poverty relief and education remained the
four themes that received the largest support from 2013 to 2019. A total of 83.6% of instances were directed to these four key themes, which represents an increase compared to the
previous year.
% of instances
16.4 %

33.4 %

12.9 %

14.4%

22.9 %

33.4 %

Healthcare

22.9 %

Support to marginalised groups

14.4 %

Poverty relief

12.9 %

Education

16.4 %

Other

5-10 %

seasonal giving

3-5 %

environment

1-3 %

economic development, sports, culture and arts

0-1 %

animal welfare, religious activities, public infrastructure, emergency management,
science, social entrepreneurship, cultural heritage, independent media
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Out of the four primary areas, healthcare received the largest support as in the previous
years, while the percentage of instances directed to this theme grew slightly in 2019. Support
to marginalised groups stayed at second place, with a slightly reduced percentage of instances. On the other hand, a 3.6% increase in the number of instances brought poverty relief to
hird place, leaving education behind, despite the fact that the level of support for education
remained the same as in 2018. Official data of the Statistical Office regarding the poverty risk
rate in 2019 are still unavailable, therefore, we cannot claim with certainty that therein lies
the reason for this change.
All other areas received 16.4% of the total number of recorded instances, which was
around 2% less than the previous year. This level of support was also recorded in 2017, while
in 2015 and 2016, donors directed around 20% of instances to all other themes. We emphasise this piece of information because we believe it is essential to draw donors’ attention
to other important themes. Out of the less supported themes, we would like to single out
environment, culture and art, sport, animal welfare, religious activities, public infrastructure,
economic development, emergency management, science, social entrepreneurship, cultural
heritage and independent media. The level of support for these themes has been the same
for years, while the list of themes did not change in 2019 compared to 2018; there were no
newly supported themes.
Nonetheless, it is important to stress that the type of activity for certain themes has
developed and improved. Accordingly, in 2019, the theme of independent media was promoted through crowdfunding campaigns. We would like to mention two campaigns: a campaign
launched by Forum Television from Prijepolje, which used Donacije.rs platform to gather support from the local community worth more than EUR 4,500 for the purchase of equipment,
whereby they surpassed the planned target by 15%. The second campaign was launched by
Miroslav Miletić, a journalist from Kragujevac, on his own website. Miroslav is also the author
of a famous show and podcast called ‘Iz glave’ . This is also the first example of introducing
monthly online donations for media content – a model that other media will adopt in the upcoming period. We expect this trend of donating for the work and development of independent
media to continue in 2020 as well, given that new crowdfunding campaigns are planned to be
launched, as well as new donor and membership campaigns by investigative and other media.
Overall, trend changes in 2019 were not particularly significant; what remains is to monitor the support directed to poverty relief in the following period so as to determine whether
it is a trend or just a momentary fluctuation. However, it is certainly necessary to improve
support for less supported areas, including science, culture and art, and environment, as
well as areas that have an indirect impact on support to vulnerable groups, such as social
entrepreneurship.

Donacije.rs/tv-forum/
izglave.com/donacije/

2
3
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Number of instances aimed at four key themes (%)
Theme

2017.

2018.

2019.

Healthcare

34.7%

32.3%

33.4%

Support to marginalised groups

24.8%

25.2%

22.9%

Poverty relief

11.0%

10.8%

14.4%

Education

12.8%

13.2%

12.9%
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4.1 Who do citizens trust?
Information on donation recipients shows through whom donors actually direct their donations, thus indirectly indicating who donors trust . Monitoring the state of philanthropy since
2013, we have determined the four main types of recipients: individuals/families, non-profit
organisations, institutions and local/national governments.
3.8 %

1.5 %

25.1 %

39.0 %

30.6 %

39.0 %

Individuals/families

30.6 %

Non-profit organisations

25.1 %

Institutions

3.8 %

Local/national governments

1.5 %

Other

Donation recipients / partners usually distribute the support further to final beneficiaries
(target groups), i.e. use them for the benefit of certain target groups.
4
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Since 2013, individuals and families have been the most frequent recipients of support
with regard to the number of instances. The trend was kept in 2019, as well. The percentage
of instances directed towards non-profit organisations leaped by 4.4%, which positioned this
type of recipient in second place. The percentage of instances aimed at institutions dropped
slightly, while giving for local/national governments has maintained the same level for several
years (below 5%). The discrepancies in percentages are generally not large and do not indicate
any significant changes, but only confirm the already established trends. However, it is certainly a positive fact that, each year, donors get more interested in non-profit organisations,
which is encouraging and indicates that the trust in this sector is growing and that, in this way,
development and improvement of support can be achieved in the areas and the wide range
of target groups that non-profit organisations deal with through their activities and missions.
The category of ‘Other’ includes categories that recorded the smallest share in the total number of instances, such as religious communities, mixed recipients and unknown recipients.
The distribution of the recorded value of donations according to recipients was somewhat different compared to the distribution of instances. Regardless of the fact that the annual
level of total donations was higher, there was no increase in the share of donations for any
type of donor. Therefore, the ranking remained the same as the previous year. Non-profit
organisations received the largest share (almost 55% of the total sum), followed by institutions. The share of donations to individuals and families remained the same as the previous
year, while the share of the sum donated to local and national governments dropped by
3.5%. This drop in the percentage for certain recipients does indicate a significant decline in
practice, but can be observed as the result of the increased value of donations in instances
for mixed recipients, where we were unable to separate the amounts by individual types of
recipients by the time of this report’s publication. The example is company Dunav osiguranje
a.d.o. Beograd, which announced that, in 2019, it provided support worth over EUR 1 million
to various institutions, organisations and sports clubs for projects concerning children.
As the previous years, 2019 also recorded an unequal distribution of instances in the
non-profit sector, because the largest part of instances and funds was directed towards a
limited number of the most engaged and active organisation. Certainly, it should be taken
into account that only a small number of organisations deals with themes such as palliative
care, support to women and children victims of human trafficking and exploitation, and migrants. Nonetheless, given the fact that this sector is developing and becoming stronger, and
that donors’ trust is growing, we have observed a gradual increase in the presence of new
organisations, representing a positive trend.
Giving to the state (institutions and local/national governments together) continued the
downward trend from the previous years: 29% of instances and 26.1% of recorded sum was
directed towards these recipients. However, it is important to emphasise that one part of the
funds raised by non-profit organisations through campaigns and other instances was actually
intended for institutions, primarily for healthcare institutions, in the form of equipment and
reconstruction (e.g. , B92 Fund, Ana and Vlade Divac Foundation, Foundation ‘Zajedno za
mlade – Prof. Dr. Danica Grujičić’(’Together for Youth’). Therefore, this reduced percentage
should be taken with reservations and should always be kept in mind that the sum intended
for the state is larger in reality.
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Number of instances aimed at various donation recipient categories (%)

Theme

2017.

2018.

2019.

Individuals/families

38.4%

40.4%

39.0%

Non-profit organisations

25.9%

26.2%

30.6%

Institutions

29.9%

27.8%

25.1%

Local/national governments

3.8%

4.3%

3.8%

Recorded value of donations aimed at various donation recipient categories (%)

Theme

2017.

2018.

2019.

Non-profit organisations

43.8%

56.3%

54.3%

Institutions

36.7%

24.3%

22.3%

Individuals/families

7.1%

10.5%

11.4%

Local/national governments

12.0%

7.3%

3.8%

4.2 Support to non-profit organisations

Top three types of donors – % of instances graph

51.0%

Mass giving

24.5%

Corporate sector

20.7%

Mixed donors
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Top three themes – % of instances graph

44.7%

Healthcare

25.3%

Support to marginalised groups

6.6%

Education

Top three final beneficiary groups – % of instances graph

36.5%

People with health issues

24.4%

People with disabilities

13.5%

People in economic need

The group of non-profit organisations includes domestic associations, private foundations, associations from diaspora, and foreign organisations active in Serbia or abroad (such
as UNICEF and Wings for Life).
Despite the stagnant percentage of instances aimed at the non-profit sector in 2018,
data have shown that the trend of a growing interest in this type of recipients, established
in 2016, continued in 2019. In 2019, donors directed 4.4% more instances compared to the
previous year. We believe that this increased level of trust, demonstrated by the continuous
growth, will result in the development of a more long-term and strategic cooperation, inter-sector partnerships, and consequently, in investments into a greater number of areas and for
a wider scope of beneficiary groups.
The percentage of the recorded sum received by non-profit organisations was slightly
smaller compared to the previous year. In addition to the increased percentage of sum in
instances that involved mixed recipients (including these organisations), this 2% difference
can be caused by a reduced share of the corporate sector in giving to non-profit organisations. However, given the significant increase in the total recorded value of donations at the
annual level in Serbia, it is important to stress that non-profit organisations actually received
a recorded sum that was greater than the sum in 2018 by over EUR 1 million.
Citizens remained the most active donors to the non-profit sector, having increased the
percentage of instances, while the corporate sector took the second place. Given that some
companies that invested through the non-profit sector before now redirect their activities and
introduce the practice of developing their own projects, we will continue to closely monitor
this segment so as to determine the development of trends.
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In 2019, areas in which donors invest through the activities of the non-profit sector remained equally present as in 2018. It is important to stress that the percentage for healthcare
was significantly higher than in 2018 (by more than 10%), which confirmed the upward trend
for this theme. Actually, the largest support was received by organisations dealing with this
theme, which raise funds to reconstruct and purchase equipment for institutions (mostly
NURDOR and B92 Fund), and for various services and medical treatment of people with health issues. Other supported themes remained the same as the previous year. In regard to
beneficiary groups, the situation was not much different from the one in 2018, including the
same ranking. The highest increase in the number of instances was recorded in the category
of people with health issues. Other beneficiary groups were also present in smaller percentages, primarily including people from other countries, children without parental care, women
and children survivors of violence, talented children and youth, and animal welfare. Other
categories had less than 1% of instances.
In 2019, non-profit organisations continued to organise campaigns and raise funds for
various themes and beneficiary groups, receiving multiple donations, accordingly. We should
recognize the National Association of Parents of Children with Cancer – NURDOR, which organised a fundraising campaign for a parents’ house via mobile application ‘Pruži korak’, as well
as BELhospice, which organised numerous events aimed at raising funds for the operation
of the palliative centre (EUR 131,000 was raised at the tenth annual Philanthropic Ball alone).
Furthermore, we should mention the diaspora organisation ‘Serbs for Serbs’, which through
its continuous activities receives significant support from diaspora and domestic donors for
people in economic need. There are also private foundations: Foundation ‘SOS Children’s
Villages Serbia’ that works with children without parental care, and the Humanitarian foundation ‘Budi human – Aleksandar Šapić’ that uses a crowdfunding system to raise significant
funds for the medical treatment of children and adults with health issues.
PARTNERSHIPS BETWEEN THE CORPORATE AND THE NON-PROFIT SECTOR
As part of campaign ‘Say NO to violence against women’, Avon supported a project
launched by the Autonomous Women’s Centre called ‘I can say no – Love is not violence’,
whose goal is to support youth education on types of violence. In addition to workshops in
schools, this donation enabled the organisation of the ‘Spring Meeting’ at Fruška Gora for
60 female participants from 14 Serbian cities. The meeting served to empower them and to
introduce them to topics important for their individual and social development, through peer
education and building friendships. The total value of this support was over EUR 22,000. For
its contribution, Avon has been nominated for the main 2019 VIRTUS Award for contribution
at the national level.
The year 2019 was marked by the ‘I (Dis)Own My Child’ campaign that Association ‘Da
se zna!’ conducted in cooperation with the company McCann Beograd, which has been nominated for the 2019 VIRTUS Award for long-term partnership between the corporate and
non-profit sector. Through this campaign, the public had the opportunity to meet the parents
who proudly stood behind their LGBT+ children and publically proclaimed that they did not
disown them – in the form of classified ads in daily newspapers. The company donated its
time and expertise of its employees, while advertising space was bought in the following
newspapers: Politika, Večernje novosti, Pančevac, Ibarske novosti, Danas, and local papers in
Leskovac, Požarevac and Novi Sad. From June to October 2019, 15 ads were published. After
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the campaign ended, the company helped the organisation set up a “chat” on its portal, that
is open for 3h every Tuesday, with volunteers, activists and parents of LGBT+ children waiting
to respond to messages from LGBT+ persons or their parents, who can talk with them, ask
for help or discuss certain dilemmas, doubts etc.
SUCCESSFUL CAMPAIGNS
In 2017, Tamara Klarić and Bogdan Stevanović (both nominated for the 2019 VIRTUS
Award for individual contribution to philanthropy) launched action ‘Pruži korak’ through which
they helped the National Association of Parents of Children with Cancer – NURDOR raise funds
for the construction of the Paediatric Oncology Hospital in Niš, by walking from Belgrade to
Niš. Two years later, in 2019, they designed a socially responsible mobile application called
‘Pruži korak’, through which 560,000 people and over 60 donor companies helped provide
over EUR 500,000 for the construction of a new NURDOR Parents’ House in Belgrade. Mobile
application ‘Pruži korak’ measures users’ steps and “turns” them into money using a simple
formula: 1 km = 1 EUR. Socially responsible companies in Serbia buy those steps and thus
donate their funds to NURDOR for the construction of the third parents’ house in Belgrade
that will be used for the accommodation and care of children with cancer and their families.
‘Pruži korak’ is the first campaign of its kind in Serbia that gathered a large number of donors
in a very short period.
The National Day of Giving was established in 2018 on the initiative of the Serbian Philanthropy Forum under the patronage of the Serbian Prime Minister. The purpose of marking
this day is to promote the culture of giving and to raise funds for a systemic support to a
chosen social issue. The topic of the second National Day of Giving was the improvement of
primary school education in schools across Serbia. In 2019, through a campaign called ‘Škola
dobrih ljudi’ (‘School of Good People’), EUR 70,690 was raised for the purchase of new smart
boards, computers, bee-bots and other innovative equipment the students of more than 60
Serbian schools will use. This highly successful campaign was realised by the Serbian Philanthropy Forum, an umbrella organisation of foundations and donors. The campaign lasted for
ten months and included 30 municipalities in Serbia, through the initiative of four non-profit
organisations: Association ‘Think Globally, Act Locally’ from Šid, Gymnasium ‘Veljko Petrović’
Foundation from Sombor, and Association ‘Sinhro’ from Pančevo and B92 Fund. The initiative of B92 Fund was called ‘Pčelice’ and was launched for the purpose of purchasing robotic
equipment for the improvement and facilitation of teaching in all schools for children with
intellectual disabilities. A total of EUR 55,995 was raised through this initiative alone.
In 2019, Trag Foundation carried out a programme called ‘Sustainability Academy’, where
10 organisations chosen to be part of the programme managed to raise over EUR 33,000,
which Trag Foundation doubled. The target was set at EUR 28,000. The estimation that it
would take half a year to raise that amount soon proved as an additional incentive, given
that organisations exceeded the amount in just several months. Funds were raised in various
communities in Serbia, from individuals, entrepreneurial stores, small and medium-sized
enterprises and big companies, while most organisations continued to raise funds even after
the challenge. The associations previously acquired knowledge at training courses organised
by Trag Foundation, where future campaigns were simulated. The campaigns were financed
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by Trag Foundation with an equal amount of RSD equivalent to EUR 700. One of the successful campaigns was the initiative launched by Association ‘Okular’ from Ćićevac, which raised
funds for the ‘Inclusive Children’s House’ – a building in the city centre that needed renovation
and refurbishment so that children from marginalised groups and other children could use
it for numerous programmes of this association. Funds were raised at stands placed on the
streets of Ćićevac and Vrnjačka Banja, and at a Donor Ball organised in a local hotel. Numerous services for this event were provided to the Association either for free or with a discount,
while the event was attended by business people from several municipalities. Citizens and
companies responded in great numbers, continuing to provide donations even after the ball
ended. Throughout the entire campaign, around EUR 5,000 was raised.

4.3 State as a recipient

Top three types of donors – % of instances graph
53.9%

Corporate sector

32.5%

Mass giving

4.2%

Private foundations

Top three themes – % of instances graph

26.2%

Support to marginalised groups

26.1%

Education

23.6%

Healthcare

Top three final beneficiary groups – % of instances graph

49.8%

Local communities

13.6%

People with disabilities

9.8%

Children without parental care
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Support to the state includes donations directed to institutions and national/local governments.
In 2019, 28.9% of the total number of instances and 26.1% of the total recorded sum
was directed to the state as a recipient. Both figures have been in constant decline for several
years. However, it should be kept in mind that part of funds intended for the state (primarily
for institutions) is actually recorded with non-profit organisations, which, throughout the years, have become increasingly more active in launching campaigns and which are employing
efforts and resources to raise the funds necessary to support the state in certain areas,
such as healthcare or education, as well as to support marginalised groups. In addition to
selected examples of good practice, it is important to mention UNICEF’s campaign ‘Inclusive
Playgrounds,’ which in 2019 raised funds for the construction of playgrounds for children with
disabilities in cooperation with local governments.
The largest donor to institutions was certainly the corporate sector (with a 45% share in
recorded instances), followed by citizens (28.4%). In 2019, through the work of institutions, all
donors supported education in the highest percentage, followed by support to marginalised
groups and healthcare, while poverty relief was not in the focus of institutions. Other themes
that stood out were seasonal giving, culture and art. Regarding beneficiary groups, in 2019,
the most represented were local communities, people with disabilities, people with health
issues and children without parental care. Other supported beneficiary groups include youth
at risk, mothers and babies, and women and children survivors of violence.
In regard to local and national governments, an increasingly lower scope of support
has been directed to them, both in terms of the number of instances and the recorded sum.
The corporate sector is the dominant donor to this group with 8.9% of instances, followed
by citizens with 4.1%. The areas supported through the work of local and national governments were completely different from the ones supported through institutions, because the
support was mostly focused on the environment (maintaining greenery, public spaces and
buildings – campaign by SBB Foundation ‘Ne prljaj. Nemaš izgovor! ’(‘Don’t litter. There is no
excuse!’), sport and public infrastructure. Accordingly, the beneficiary group that had the
largest number of instances was local communities, while other groups had an insignificant
percentage of instances.
Institutions that recieved the most support in 2019 were the following: Children’s Shelter
in Belgrade, Children’s Village ‘Dr Milorad Pavlović’, Centre for Protection of Infants, Children
and Youth ‘Zvečanska’, Children and Youth Shelter in Novi Sad, Clinical Centre of Niš, Mother
and Child Health Care Institute of Serbia ‘Dr Vukan Čupić’, Children and Youth Health Care
Institute of Vojvodina and General Hospital in Valjevo. Donors also extended support to
numerous primary and secondary schools across Serbia, and in terms of local and national
governments, they mostly donated to the City of Belgrade, the City of Sombor and the City
of Novi Sad.
GIVING TO THE STATE / INSTITUTIONS
In 2019, the Novak Đoković Foundation again stood out as an example of investing
into the community and helping institutions dealing with children. The Foundation donated
approximately EUR 150,000 for the reconstruction and refurbishment of additional 420 m2
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of working space belonging to Preschool Institution ‘Dečja radost’ in Svilajnac. The project
included the reconstruction of three workrooms and a common area on the first floor of
the building, which enabled the formation of three new groups for preschool children. The
Foundation also donated EUR 27,000 for the construction of two kindergartens in Serbia.
The Technical School in Vladičin Han is attended by 840 students from the entire Pčinja district. The Ana and Vlade Divac Foundation launched an action due to the extremely
poor state of the school’s premises. With the help of donors, the foundation raised over EUR
45,000, which was the necessary amount for the reconstruction and refurbishment of eight
classrooms, replacement of installations, floors, windows, doors and furniture. The fundraising action began with Vlade Divac, the founder of the foundation, entering the Naismith
Memorial Basketball Hall of Fame and with a gala donor dinner organised in Chicago, where
most of the funds were raised. The initiative was joined by Basketball Club ‘Partizan’, with the
players using social media to invite the public to help Serbia’s future engineers, professors,
technicians and repairmen, and inviting their fans at the EuroCup and ABA League games
to send messages to the designated humanitarian number. The initiative was also joined by
diaspora, Serbian citizens and companies via the divac.com website.
Owing to the donations of numerous entrepreneurs from Šabac, the General Hospital
‘Laza K. Lazarević’ received a new X-ray machine. The new machine replaced the old one, which
was almost four decades old. The value of this donation was EUR 42,000. This was one of many
donations that significantly improved the healthcare services of this hospital in the past year.
With regard to giving to local and national governments, two investments of the corporate sector stood out. Vodovod d.o.o. Mionica signed a donation agreement with the City of
Belgrade, through which it provided EUR 150,000 for the construction of a fountain at Cvetni
Trg (Flower Square) in Belgrade. The second investment was made by Foundation SBB, which
donated EUR 20,000 for the construction of a new children’s playground in Kragujevac.
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In 2019, people with health issues, local communities, people in economic need and
people with disabilities remained the top four beneficiary groups. The percentage of instances
aimed at these key beneficiary groups was 76.4% in total.

23.6%

24.1%

20.1%

15.2%

17.0%

24.1%

People with health issues

20.1%

Local communities

17.0%

People in economic need

15.2%

People with disabilities

23.6%

Other

3-5 %

children without parental care, single-parent families, people from other
countries

1-3 %

talented children and youth, elderly, children and youth at risk, mothers and
babies, women and children survivors of violence

0-1 %

general population, religious communities, ethnic minority population, people
in need of palliative care, homeless, unemployed, migrants, refugees and
displaced persons, animals
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People with health issues again received the largest support, even in a slightly higher
percentage than the previous year, while local communities and people with disabilities kept
the same level as in the previous period. Support to people in economic need rose by 3.3%,
which brought this beneficiary group to third place, which is in accordance with the higher
support to poverty relief. A large number of instances was directed to families and individuals
in the form of humanitarian aid providing essential supplies or in the form of reconstruction
and refurbishment of houses. The year 2019 was marked by an increase in instances for
families in Tutin and Novi Pazar. As every other year, considerable funds for these purposes
were raised by the organisation ‘Serbs for Serbs’, while Vesti online’s portal ‘Humanitarni most’
was intermediary entity in the giving aimed at individual recipients.
This increase was not significant and could be the result of the reduced percentage of
instances aimed at other less supported categories, such as single-parent families. Given the
stagnant support to people in economic need over the past several years, the monitoring of
the state of philanthropy in the following period will show whether the 2019 increase was
only a one-year fluctuation.
Other less represented groups primarily included children without parental care (the
same level of instances as in 2018) and single-parent families, which recorded a reduced
percentage. The smallest percentage of instances was directed to migrants, refugees and
displaced persons, while the category of women and children victims of human trafficking
and exploitation did not receive any help, despite the fact that it returned to the list in 2018.
Overall, the fact that the total percentage of instances directed to four key beneficiary
groups was 5.7% higher than in 2018 is not encouraging and shows that donors’ interests in
less supported beneficiaries have not been increasing, indicating that there is much room
for improvement in that segment. A more widespread promotion of needs and visibility of
these categories is necessary, as is the improvement of infrastructure, because some less
supported groups are beneficiaries of a very small number of organisations.

Number of instances aimed at various final beneficiary groups (%)
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Theme

2017.

2018.

2019.

People with health issues

23.3%

22.4%

24.1%

Local communities

21.4%

19.5%

20.1%

People in economic need

13.8%

13.7%

17.0%

People with disabilities

14.1%

15.1%

15.2%
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CONTRIBUTION TO LOCAL COMMUNITY
As part of the internally launched initiative ‘Make an Impact on Tomorrow’, the employees
of Henkel Serbia develop and implement projects important for the local community, which
is why the company has been nominated for the main 2019 VIRTUS Award for contribution at
the national level. In 2019, they implemented 18 projects that covered various purposes, such
as the renovation of the mechatronics classroom at the First Technical School in Kruševac, the
renovation of the basketball field of Basketball Club ‘Blokovi’ from Belgrade, the purchase of
equipment for Karate Club ‘Nippon’ from Belgrade, a donation to the Gynaecology Ward of the
hospital in Kruševac, the purchase of protective shutters and renovation of toilets in preschool
institution ‘Poletarac’ in Stara Pazova, the installation of new windows and the purchase of
digital tables for the development of children’s motor skills at the Cerebral Palsy Specialist
Hospital in Belgrade, the renovation and/or purchase of equipment for two kindergarten
classrooms, five primary schools, gymnasiums in Kruševac and surrounding places, and the
College of Applied Studies of Technics and Technology in Kruševac.
Rakita Exploration d.o.o. Bor provides an interesting example of investing in the community and supporting some of the less-supported areas. In 2019, this company supported
organisations and institutions in the area of education and healthcare. In addition, it supported
the Cultural Artistic Society ‘Branko Olar’ from Slatina (around EUR 2,500) in the organisation
of traditional festivals ‘Sabor igre’ and ‘Olarijada,’ which promote the Vlach traditional music,
dance and customs. Furthermore, the company donated around EUR 1,700 for the purchase
of folk costumes to support the development of local culture and tradition. To support the development of sport in Slatina, the company donated another EUR 2,500 to Youth Football Club
‘Slatina’, which was used to purchase sports equipment and sports field marking machines.
In addition, contributing to enviornmental protection education, it supported the Association
‘Eko baština’ (‘Eco Heritage’) from Bor with around EUR 2,100 for the purpose of organising
the 2019 School of Ecology. The company also engaged a geologist who spent a day with the
students and organised a workshop on geological characteristics of mountain Stol. Finally,
the Beekeepers Association of Slatina received funds for the organisation of the exhibition
of beekeeping equipment and for lectures on beekeeping as part of the professional training
of Slatina’s beekeepers.
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6.1 Effects of giving
We analyse the effects of giving to social good based on two main criteria: whether it
is long-term or one-off. Long-term giving refers to support that will provide recipients and
beneficiaries strategic and long-term solutions to their problems, while one-off support does
not have a long-term effect. In addition, the effect of a certain percentage of philanthropic
instances, i.e. the specific use, cannot be determined with certainty, because that piece of
information remains unknown in media reporting and in the public.5

Number of instances in %

61.0%

One-off giving

29.9%

Long-term giving

9.1%

Unknown

Long-term giving includes capital investments, equipment, investments in services, scholarships (investments in human resources), research and development, and raising social awareness.
One-off giving includes humanitarian aid, seasonal giving, medical treatment of individuals/families,
material and consumable goods. It is not always possible to determine the purpose of donations
because available data show, for example, that a certain institution/organisation has received
support, but they do not show for what purpose.
5
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Strategic investments – number of instances in %

0.8%
1.4%
5.2%

0.3%

0.1%

11.6%

68.6%

12.0%

68.6%

Equipment

12.0%

Scholarships

11.6%

Services

5.2%

Capital investments

1.4%

Social awareness

0.8%

Support for start-up companies

0.3%

Endowment funds

0.1%

Research and development

In 2019, the percentage of long-term giving was reduced by 3.3% compared to 2018.
Nonetheless, given that this share is always around one third of the total number of recorded
instances, this drop cannot be considered as a significant decline. The share of one-off giving
increased by 2.8%, while the percentage of instances where the effect could not be determined remained at the same level.

50

Giving Serbia 2019 - Report on the State of Philanthropy

This “exchange of percentages” is understandable because, given the higher percentage for poverty relief and healthcare, i.e. the percentage of beneficiaries from the category
of people in economic need and people with health issues, the frequency of one-off giving
increased – primarily, house renovations and medical treatments.
Regarding the distribution of support with potentially long-term effects, we have observed that the percentage of instances according to concrete uses of donations has been more
or less the same throughout all previous years. In 2019, the largest share of instances was
aimed at purchasing equipment, while other categories recorded a far smaller percentage.
An interesting fact is that the percentage of instances aimed at scholarships for talented pupils and students leaped by 2%, while the percentage regarding equipment dropped by 2%.
Scholarships were mostly provided by foreign corporations and corporate foundations, such
as PTP DIS d.o.o. Krnjevo, Philip Morris Operations a.d. Niš, and the Carlsberg and Dundjerski Foundation. After a small rise in the percentage of instances in 2018, support to social,
healthcare and education services remained at the same level in 2019. Support to instances
of raising awareness has unfortunately been declining for the past two years, while other
categories maintained the same level as in the previous period, with less than 1%.
Within one-off giving, in 2019, the largest percentage of instances was aimed at medical
treatment of people with health issues. The percentage for this category was 5.3% higher
than in 2018.
Traditionally, the corporate sector was the largest donor of support with strategic effects,
mostly for the purposes of acquiring equipment: out of the total number of instances organised
by the corporate sector, 55.9% was given in the form of strategic support, with a 53.5% share of
funds. Since 2017, both percentages have been in decline. The percentage of corporate sector
instances with one-off effects increased, where the share for medical treatments grew. It is
evident that with a higher percentage of final beneficiaries from the category of people with
health issues, the corporate sector redirected a part of its activities to this area, still keeping
the focus on strategic giving. Within one-off support, the corporate sector continued to mostly
donate consumable goods. The number of instances coming from mixed donors recorded a
slight increase, where they mostly donated for the purpose of housing.
For several years, citizens have kept an equal level of strategic support, which in 2019
was considerably lower compared to the corporate sector: 17.3% of citizen instances had
concrete long-term effects while the share of these instances in the recorded sum was 8.5%;
citizens were the most active in providing equipment. In regard to one-off giving, the recorded
72.6% confirmed the same level as in 2018. However, there was a redistribution of instances
regarding the use of one-off donations, where medical treatments recorded a rise, while
humanitarian aid and consumable goods dropped.
It is interesting to observe the concrete uses of donations for certain types of recipients:
so far, non-profit organisations have been exclusive recipients of endowment funds. Trag
Foundation and Foundation ‘Iskorak’ (‘Step Forward’) are currently the only organisations that
raise funds for this purpose. Non-profit organisations are also the largest recipients of support
for social services. On the other hand, the state as a recipient mostly receives support in the
form of equipment and consumable goods. Individuals and families are the most frequent
users of humanitarian aid, medical treatments and housing.
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Use of donations (%)
Theme

2017.

2018.

2019.

One-off giving

51.5%

58.2%

61.0%

Long-term giving

33.6%

33.2%

29.9%

Unknown

14.9%

8.6%

9.1%

LONG-TERM STRATEGIC INVESTMENTS
Owing to Neofyton’s donation, the polymer laboratory at the Faculty of Technical Sciences
in Novi Sad was established for the purpose of promoting and introducing dual education.
The company has donated money, logistical support and time of its employees to the initiative
for the introduction of dual education to secondary schools. In addition, since 2016, Neofyton
has been supporting the Matica Srpska Gallery in Novi Sad with EUR 1,000 annually. The donation is used for enriching the collection, restoration of art works and the protection of the
collection, as well as for programme activities. Owing to its contribution, Neofyton has been
nominated for the 2019 VIRTUS Award for small and medium-sized enterprises.
Coca-Cola HBC – Serbia d.o.o. Zemun supported a campaign called ‘Pomozimo ženama
iz sela Stanišić da žive od svog rada’ (‘Let’s help the women from the village of Stanišić to
live from their work’), launched by the Association ‘Somborska dobra bašta’ at Donacije.rs
platform. The company’s EUR 2,770 donation was used for the purchase of a professional
solar dryer. The dryer is mobile, located outside and exposed to the sun, hydro-isolated and
precipitation-resistant. Women members of Association ‘Somborska dobra bašta’ deal with
greenhouse production, and the processing and selling of cherry tomatoes. These women
belong to the group of the economically disadvantaged population, which is why it is crucial
that the provided solar dryer be energy efficient and economical. This donation helped these
women to change their lives for the better and to become more economically independent.
As it has been doing since its establishment, in 2019, the socially responsible company
Telekom Srbija continued to invest in education, science and culture through positive practice and good examples of projects. ‘Pokrećemo pokretače’ is a programme of Telekom Srbija
which empowers institutions and individuals to initiate positive changes in their environment
and motivate others to get on the same path. The programme is composed of three individual
projects: ‘Stvaramo znanje’, ’MTS app konkurs’ and ’MTS startap ubrzanje’. Every year, within the
‘Stvaramo znanje’ project, Telekom Srbija donated equipment for the informatics classrooms
of 20 primary schools in Serbia, enabling students and teachers to have modern conditions for
work. One of the leading projects of the ‘Podržimo znanje’ programme is ’MTS app konkurs,’
which aims at improving the process of acquiring knowledge through creating applications,
as well as developing entrepreneurial spirit and establishing youth cooperation. Teams that
created the best applications received valuable prizes in the form of mobile phones. The ‘MTS
startap ubrzanje’ project is a programme that supports technology entrepreneurs in the early
stage of the development of their business ideas. No more than three entrepreneurial teams
per year get a financial incentive in the total amount of EUR 20,000. As another example of
providing youth support, Telekom Srbija helps young talents go to international
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competitions and Knowledge Olympiads, where they achieve exceptional results. In 2019,
the company also provided more than 2,500 books for the libraries of 10 primary schools.
Another example of Telekom Srbija’s socially responsible business operation is the project
‘Udružene’ that the company realised in 2019 to support women entrepreneurship. Twenty
women associations from Vojvodina received support in the form of EUR 1,700 donations.

6.2 What is donated?
92.4%

Money

4.7%

Goods

1.5%

Professional services

1.3%

Volunteering

0.1%

Money and goods

In 2019, all donors continued to donate money in the majority of cases. There has been
a slight rise in this manner of giving over the past two years in the form of goods, professional
services and volunteering. Donations of both money and goods fluctuated compared to the
2018 level.
Data shows that it was the mixed donors that participated with more money and a
greater number of instances. Volunteering remained low on the list of the ways of giving,
mostly performed by citizens. Given the fact that citizens do not perceive volunteering as
giving for social good and that the media do not report sufficiently on the topic, we believe
that the percentage of this type of giving is actually higher. This also somewhat refers to the
contribution in the form of professional services which companies, small and medium-sized
enterprises, as well as individuals do not consider as an integral part of philanthropy.
Geographic distribution shows that Belgrade is the frontrunner regarding all types of
donations. Regarding other cities, according to the distribution of instances in the form of
money and goods, Belgrade is followed by Novi Sad, Niš, Novi Pazar, Subotica and Zrenjanin.
What is donated (% of instances)
Theme

2017.

2018.

2019.

Money

88.0%

89.9%

92.4%

Goods

7.5%

5.7%

4.7%

Professional services

1.7%

1.8%

1.5%

Volunteering

1.3%

1.7%

1.3%

Money and goods

1.5%

0.9%

0.1%
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OTHER TYPES OF DONATIONS
Milinka Ivanović, a retired nurse, has been engaging in humanitarian work for several
decades. Milinka volunteers her time by making and donating toys for children from vulnerable groups. Last year alone, Milinka made and donated more than 1,800 eco-friendly toys
for refugee and migrant children, children with disabilities, children suffering from diabetes
and children attending different kindergartens in Kruševac, worth around RSD 900,000. Her
eco-friendly toys were awarded by ‘Praktika’ at the Belgrade Fair of Ethnic Food and Drinks.
Milinka has an excellent cooperation with the local community, and she is the initiator of all
humanitarian activities within the ethno-section of the Retirees’ Association in Kruševac. Last
year, owing to her initiative and persistency, agricultural roads in her home village of Slatina
near Knjaževac were paved. For her work, Milinka has been nominated for the 2019 VIRTUS
Award for individual contribution to philanthropy.
On the occasion of the World Poetry Day, Julius Meinl d.o.o. Belgrade organised a charity event called ‘Pay with a Poem’. The company inspired coffee lovers to write poems and
dedicate them to their loved ones, thus paying for their favourite coffee. At the same time,
this initiative managed to inspire owners of 54 cafes to donate all the money from the sold
coffee to charity. The funds raised within the ‘Pay with a Poem’ campaign were donated to
the Anaesthesiology and Reanimation Ward at the Obstetrics and Gynaecology Clinic ‘Narodni
front’ in the form of equipment that this ward was in need of. Owing to this initiative, the
quality of healthcare services offered by the Obstetrics and Gynaecology Clinic ‘Narodni front’
improved. A total of EUR 8,500 was raised.
DONATING KNOWLEDGE
For three years in a row, Link Group has been awarding one-year scholarships in the
form of free education at the ITAcademy. The scholarships were awarded to top thirty secondary school graduates from Serbia and the Republic of Srpska. This one-year course is
conducted online via a cutting-edge distance learning platform. The programmes available
to students enable them to acquire knowledge and skills for the most attractive careers, and
to receive internationally acknowledged IT certificates such as Microsoft, Cambridge, Zend,
Oracle, Adobe, Autodesk or Cisco.
PROFESSIONAL SERVICES
The construction company RP Invest 1980 d.o.o. from Kragujevac provided free professional services related to their expertise for the construction of a day care for children with
intellectual disabilities in Kosovska Mitrovica run by the Association of Parents of Special-Needs
Children ‘Podrži me’ from Kosovska Mitrovica. The value of this donation of professional
services was EUR 40,000.
In 2019, CarGo and NURDOR signed a cooperation protocol through which CarGo provided free transport services in Belgrade for children suffering from malign diseases and
their parents. Similarly, in cooperation with Women’s Centre ‘Milica’, TX Taksi Nataša Spasić
PR from Vrnjačka Banja offered free transport from Vrnjačka Banja to Kraljevo and back for
all patients receiving chemotherapy at the General Hospital ‘Studenica’.
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VOLUNTEERING
Since 2012, Vip Mobile has been working on education and raising awareness on the
enviornment, both with their employees and the wider public for the purpose of inspiring a
more proactive approach to environmental protection. This has earned them a nomination
for the 2019 VIRTUS Award for contribution at the national level. Together with ‘Blic’ daily, Vip
Mobile conducted a national campaign called ‘Let’s Clean the Rivers of Serbia’ from October
to the end of December 2019. More than 900 volunteers participated in the cleaning, of which
more than one hundred were Vip employees. Over 400 cubic metres of garbage was removed
from the river banks, and the garbage was properly disposed of and sorted for recycling.

6.3 Ways of giving
8.6%

36.4%

24.3%

30.7%

36.4%

Direct donations

30.7%

Events

24.3%

Campaigns/calls

8.6%

Competitions
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We have identified four main categories of the ways of giving: campaigns as responses
to calls for donations, direct donations (where a donor chooses a partner directly), giving on
events and calls for donations, and competitions.
In 2019, direct donations were dominant, while this trend has been present since we
began monitoring the state of philanthropy. Since 2016, direct donations have fluctuated
within the 2% scope, where 2019 recorded practically the same level as the previous year.
Since 2018, events have been the second most frequent way of giving and their level remained the same in 2019. The percentage of campaigns and calls dropped slightly, resulting in
a downward trend since 2016.
In regard to competitions, through which mostly the corporate sector supports a large
number of projects and initiatives or individual recipients by supporting their innovative ideas
and providing them with scholarships, this category recorded an increase in the percentage of
instances in 2019, after a period of stagnation in 2018. There are indications that companies
are starting to shut down these programmes and are gradually moving away from financing
institutions, non-profit organisations and individuals through competitions to launching their
own independent projects. Although this was not yet clearly visible in 2019, we expect that
the monitoring of giving to social good will identify such a trend in the future.
With the largest share in the sum, the corporate sector was the most active in donating
through direct donations and competitions, while campaigns and events mostly attracted citizens and mixed donors. Private foundations also had a significant share in the sum through
direct donations (just over 8% of the total recorded sum donated directly).
Campaigns and events are often organised in the capital. This trend has been growing
over the years, and in 2019, around 40% of events and 40% of campaigns were organised in
Belgrade alone. On the other hand, giving through direct donations was dominant in Šumadija
and Western Serbia (41.6% of instances in 2019).
Despite fluctuations and minor changes in percentages, we can conclude that the situation regarding the ways of giving did not change in 2019 compared to the previous year,
because donors still actively supported themes and beneficiary groups in the similar way as
in the previous period.

Ways of giving (% of instances)
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Theme

2017.

2018.

2019.

Direct donations

34.4%

35.8%

36.4%

Events

28.2%

31.5%

30.7%

Campaigns/calls

30.8%

26.9%

24.3%

Competitions

6.6%

5.8%

8.6%
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CROWDFUNDING
The previous report already mentioned a significant leap in the interest in this form of
giving and fundraising. To recall, crowdfunding skyrocketed in 2018, when the first domestic
crowdfunding platform Donacije.rs was launched. The platform is maintained and managed
by Catalyst Balkans. In addition to this platform, another source for this type of activity is the
Serbian branch of the Croatian agency Brodoto, which helps organisations to learn how to
use international crowdfunding platforms.
Using the Donacije.rs online platform, in 2019, citizens and the corporate sector donated
EUR 190,000 to 46 active campaigns. This is a huge leap compared to 2018, when there were
20 active campaigns which raised slightly more than EUR 75,000.
The most interesting campaigns of 2019, which were launched and realised at the Donacije.rs platform, include a successful initiative of the First Kragujevac Gymnasium to raise
funds and send its 12 young roboticists to the Lego League World Championship in Houston.
The funds raised exceeded the target amount by almost EUR 5,000. We must also not forget
to mention the campaign launched by Association ‘Naša kuća’(‘Our House’), which, alongside
the campaign for young roboticists, was one of the most successful. This association supports
persons with developmental disabilities to become actively included in society, get a job and
become independent. The aim of this initiative, which managed to successfully raise the necessary funds, was to build an urban hydroponic garden where youth from ‘Naša kuća’ would
produce healthy vegetables and herbs.
In 2019, the Donacije.rs platform was used on the occasion of the National Day of Giving
for the purpose of raising funds for four initiatives within the campaign ‘Škola dobrih ljudi’
(‘School of Good People’).
GIVING THROUGH COMPETITIONS
In 2019, CRH Serbia donated funds through a competition for the ‘Partnership for the
Future’ programme. The areas for which non-profit organisations, citizen associations and
institutions could apply were education, culture, sport and sustainable development, while
the competition was organised only for organisations or institutions registered in the municipality of Paraćin. The competition received 40 project applications, of which ten initiatives
were selected and supported with EUR 3,000 each. Therefore, a total of EUR 30.000 was donated. The ‘Partnership for the Future’ competition was organised for the tenth time in 2019,
while supported organisations included Women’s Association ‘Paraćinke’, Children’s Choir
‘Dar’, Primary School ‘Radoje Domanović’, Paraćin Health Centre and the Pomoravlje District
Association of Persons with Dystrophy.
Within the fourth cycle of the ‘Pokreni se za nauku’ programme, Philip Morris, in cooperation with the Centre for Leadership Development, awarded eight EUR 5,106 grants for
scientific projects in the area of biomedical sciences. Young scientists will use the money to
improve and realise their ideas in Serbia, owing to this donation. The total value of donation
was EUR 40.848.
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Erste Bank, in cooperation with Trag Foundation, traditionally organises their programme Superste.net, through which it supports innovative and creative ideas of organisations
and informal groups. In 2019, they organised two competitions – ‘Centrifuga’ and ‘Superste+’,
which supported 11 projects in the total amount of over EUR 43.000. The range of the topics
these projects deal with is wide, including education, culture and art, initiatives related to
healthcare and support to marginalised groups.

INNOVATIVE DONATIONS
The Jedi Movement Association from Niš was founded in 2013 in desire to make the
peace and prosperity of the community sustainable and raise activism. The Jedi Movement, in
cooperation with Trag Foundation and the Centre for Family Accommodation and Adoption
from Niš, launched a fundraising action aimed at funding a seven-day youth camp within the
project ‘The Force Favours the Brave – Vlasina 2019.’ The project was designed to motivate
young people who grew up without parental care to continue pursuing education after finishing school. The seven-day camp will include numerous workshops in the area of healthy
living, creative industry, ecology, project management, entrepreneurship, public presentation
and sport life. Within the project ‘The Force Favours the Brave,’ the ‘Jedi’ from Niš organised a
humanitarian POP Culture Pub Quiz in Murphy’s pub in Leskovac. Other events they organised include ‘PES Tournament,’ ‘Humanitarian Coffee’ and ‘Philanthropic Finale’ in cooperation
with the motorcycle club MC Road Guardians. Through the Donacije.rs platform, they raised
a total of EUR 2,843 for accommodation, food, transport, workshop equipment, t-shirts and
catering for the seven-day camp.
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Types of media (% of reports)
6.9%

3.7%

12.1%

77.3%

77.3%

National

12.1%

Local

6.9%

Regional within Serbia

3.7%

Regional

Coverage

10.4%

64.3%

25.3%
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64.3%

Web

25.3%

Printed media

10.4%

Electronic media
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In 2019, there were a total of 8,807 media reports on philanthropy in Serbia, implying a
5.3% increase compared to 2018.
The ranking of media reports according to their coverage has been the same since 2017.
Online media reports were the most frequent, while their number has been rising an average
by 9.6% annually. Another trend that continued from the previous period was the drop in
the number of printed media reports, while electronic media remained the same as in 2018.
Regarding territorial coverage, national media report on philanthropy by far most
frequently. Percentages of reports by all types of media in 2019 did not show major fluctuations and actually kept the level from 2018. In 2019, there were 1.9% of foreign media reports,
which is the level maintained since 2015.
The number of media companies that reported on philanthropy in Serbia in 2019 was
larger than the previous year. There were a total of 685 media companies, of which 531
online media, 118 printed and 36 electronic media, where the increase was most evident in
the number of online media. Among them, in 2019, Blic.rs, Novosti.rs and Kurir.rs reported
on philanthropy most frequently, while all three companies recorded a higher number of
reports. Out of printed media, Blic, Dnevnik Srbija and Večernje novosti reported the most,
while Radio Television of Serbia was the frontrunner among the electronic media, followed
by TV Studio B and TV Pink.
Data show that, since 2015, over 60% of reports have been published from page 10
onward, while the percentage of reports published between pages 6 and 10 was around 24%
both in 2018 and in 2019. Media that consider philanthropy as an important topic publish their
reports from page 1 to 5 in 12% of cases, and that level has been constant for several years.
Regarding the size of reports in 2019, the majority of reports (71.1%) took up to half a page;
this percentage was lower compared to the previous year, while the percentage of reports
taking up one or more pages slightly grew, which is a positive trend. The position and the
length of media reports in printed media imply that the situation regarding the public opinion
on the importance of this topic has not changed much in the previous period. In addition,
an excellent indicator of the perception of the importance of this topic is the broadcast time
for such reports on television and radio. Only 11% of media reports were broadcast in prime
time, i.e. after 19h, and this level was the same as the previous year.
The number of negative reports on philanthropy (less than 1%) declined compared to
the previous year, having returned to the level prior to 2018.
Although in 2019 there were more media reports, we cannot say that the “quality” of
reporting improved, because the published information remained incomplete and unstandardised. This is supported by the fact that in 2019, the transparency of the value of donations in
the media dropped from the previous 46.1% to 40.2%. Despite these shortcomings, Serbian
media are the most active in the region in terms of reporting on this topic. Certainly, there is
still much room for improvement and we believe that a better promotion of philanthropy in
public will result in media’s greater interest in this topic.
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8.1 Changes in the legal and fiscal framework for
philanthropy
As the result of the work of the Coalition for Giving and the Philanthropy Development
Council of the Serbian Prime Minister’s Office, and the initiatives launched the previous
year, in 2019 there were two significant steps forward made in the work on improving
the legal and fiscal framework:
• Non-taxable amount for scholarships and student loans increased to RSD 30,000.
On 6 December 2019, the National Assembly adopted the Law on Amendments to
the Law on Personal Income Tax, which raised the non-taxable amount for scholarships from RSD 11,741 to RSD 30,000. The increase of the non-taxable amount for
scholarships and student loans to RSD 30,000 was proposed by the Government of
the Republic of Serbia, in accordance with the initiatives put forward by the Ministry
of Education and the Working Group for improving the legal and fiscal framework
for giving to social good within the Philanthropy Development Council of the Serbian
Prime Minister’s Office. This measure will result in the increased number of scholarships and will stimulate their growth;
• The Guidelines on tax relief eligibility of donors were published. Not knowing and
not understanding the existing laws regulating mechanisms for tax reliefs on giving
to purposes of general interest largely prevented legal entities from donating. This
mechanism was rarely used due to lack of understanding of the ways to apply tax
reliefs and the insufficiently precise and equal interpretation regarding which expenses were eligible for tax relief. Another reason for abandoning this mechanism
stemmed from the fact that there were no special regulations, by-laws or special
opinions of the Ministry of Finance on the application of the mechanism from Article
15 of the Law on Corporation Tax. Given the aforementioned, on 31 October 2019,
the Tax Administration adopted and published on its website the Guidelines on tax
relief eligibility of donors. The adoption of these Guidelines is one of the results of
the joint work of the Philanthropy Development Council and the Working Group for
improving the legal and fiscal framework for giving of legal entities. The Guidelines
can be found on the Tax Administration’s website: http://www.poreskauprava.gov.
rs/sr/pravna-lica/pregled-propisa/uputstva/5952/uputstvo-za-ostvarivanje-poreskih-olaksica-za-donatore.html.
The Philanthropy Development Council was founded in 2018 with the aim of improving
the legal framework for giving. In 2019, within the Philanthropy Development Council of
the Serbian Prime Minister’s Office, three working groups and one working body were
formed with the purpose of developing proposals for law amendments. They are the
following:
• Working group for improving the legal and fiscal framework for giving to social good
by legal entities and improving the implementation of existing legal mechanisms,
• Working group for improving the legal framework for donating excess food,
• Working group for creating a stimulating environment for giving to purposes of
general interest by individuals,
• Working body for defining criteria for exempting individual donations from VAT.
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Over the course of 2019, these working groups and working body conducted several
cost-benefit analyses that analysed the proposals for amending certain regulations, primarily in the area of regulating the VAT on donations in goods and services. The Agenda
and the Action Plan for the work of the Council were prepared based on the previous
analysis of the legal framework and data obtained from research.
The Action Plan was also reaffirmed with the publication of the Philanthropic Agenda
(Analysis and proposals for improving tax-related and other regulations important for
the development of giving to social good), which was issued by the Trag Foundation and
developed by Dr. Dragan Golubović, a permanent member of the Expert Council on NGO
Law, for the needs of the Coalition. The Philanthropic Agenda recognises the following
greatest obstacles in the legal and fiscal framework for the development of philanthropy:
Law on Corporation Tax
•
Restrictively defined and comprehensive list of areas of public interest that is
not in line with the laws regulating the work of non-profit organisations (Law on
Associations, Law on Foundations and Endowments, Law on Donations and Humanitarian Aid, Law on Income Tax);
• Donation of real estate is not recognised as a tax expenditure;
• Unclear tax status of donations in the form of institutional grants and donations
for underlying funds of endowments acting in the areas of public interest;
• When filing tax returns, companies and small and medium-sized enterprises are
required to submit proof that they allocated funds for donation purposes, as
well as proof that the donation recipient used the donated funds in a stipulated
(agreed) way. Clarifications published in the Tax Administration’s Guidelines.
Law on Income Tax
• Unclear tax status of gifts in the form of institutional grants to non-profit organisations that act in the general interest;
• Unclear tax status of a part of a gift which is used to cover administrative expenses
of non-profit organisations that act in the general interest.
• Unclear tax status of donations in money which are transferred to the following
tax period, in cases where this issue is not regulated by donation agreement.
Law on Value Added Tax
• Donations by legal entities in goods and services (of which donations in food to,
for example, soup kitchens are the most frequent) are not exempt from VAT.
Proposals for amendments submitted at the Council meeting,
Law on Personal Income Tax
• There are no tax reliefs for donations by natural persons who are tax payers
(including entrepreneurs).
Scholarships (change achieved: increased non-taxable amount)
• The Law on Personal Income Tax provides for a relatively low non-taxable amount of scholarship at RSD 11,511, if it is awarded on a monthly basis; therefore,
donors pay taxes on scholarships for a large number of students and pupils. The
increased non-taxable basis lowered expenses (that donors used to have) and
created possibilities for higher scholarships and a greater number of pupils and
students who receive scholarships.
Law on volunteering
• The law treats volunteering as an extension of an employment relationship, instead
as a volunteer citizens’ initiative;
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•

•

•

Unjustifiably high costs of the application of the Law for organisers of volunteering
activities, including payments for compulsory health and pension insurance for
volunteers;
Certain provisions regarding associations that act as organisers of volunteering
activities are in contravention to Article 11 of the European Convention on Human
Rights;
Provisions on infringements are in contravention to international standards regulating the issue of sanctions for non-profit organisations.

8.2 Research methodology
The methodology of this research is dependent on possible ways of collecting data.
Available global research shows that the only completely reliable source of information on
the level of charitable giving is tax administration. However, this method cannot be applied
in a single country of the Western Balkans, for multiple reasons.
As previously noted, Catalyst has chosen alternative ways of collecting data, primarily
using media and other available data resources. More specifically, data in this report have
been collected by analysing media at the local, regional and national level, which included
electronic, printed and online media reporting from 1 January to 31 December 2019.
This methodology recognises three key limitations. First, this method does not allow
for obtaining comprehensive data because media cannot cover all charitable instances and
donations. Second, media reports often do not specify all data that are important for monitoring the development of giving to social good (the data on the sums of donated and collected
money are usually not specified). The third potential limitation is the issue of the credibility
of the data reported in the media.
Currently, this first limitation is impossible to overcome. Regarding, the second and the
third limitation, Catalyst is overcoming them by cross-referencing data from various media
sources and doing additional research by checking reports of companies and non-profit
organisations (if published) and, where possible, performs verification through direct communication. Despite the limitations that we are aware of, we believe that there are two reasons
that justify our analyses:
• The obtained numbers, although incomprehensive, give minimums of relevant indicators.
Therefore, in terms of the number of charitable instances, we can claim with certainty
that the number we are showing is the minimum number of instances because they have
certainly occurred, and that the real number is certainly higher. The situation is similar
with the sums, actors etc. Therefore, these data can be used as indicators of the minimum
level of development of giving to social good in a country.
• Continuous monitoring will indicate a growth and/or decline in percentages and changes
in data related to our defined indicators. In that sense, continuous monitoring over the
years identifies trends in the development of giving to social good and trends in media
reporting.
Various media often report on the same donations; therefore, by comparing data from
multiple media reports we can get more precise and comprehensive data.
6
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Continuously working on the improvement of the process of monitoring philanthropy,
in 2019, Catalyst introduced changes to its methodology regarding analysis and reporting.
Although media had been our primary source of information since the beginning, in 2019 they
became the exclusive source of information regarding trends in various instances/sums that
donors and recipients exchanged; we observed trends regarding giving for various segments
(where proportions had been calculated for each previous year) only through data published
by the media. Nonetheless, verifying and obtaining more data from direct sources still contributes greatly to the quality of reporting; therefore, in 2019, we applied this process to media
covered instances, particularly when we needed clarifications regarding participants or values
of donations. Regarding the total recorded and estimated sum, we continued to observe the
whole picture of the level of giving to social good by analysing data from all sources.
In the future, Catalyst will work on improving this methodology. Furthermore, Catalyst
is planning to establish contacts with state services (e.g. tax administration, agencies that
have relevant statistical data) and show them the importance of these data. In addition, we
seek to discuss with them the ways in which we could increase the number of credible data
resources. In current conditions, we believe that the methodology we use offers preliminary
insight into the status of giving to social good in Serbia.
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8.2.1 Factors and indicators showing the level of development of
philanthropy
In a situation where there is no continuous monitoring and precise data, it is difficult to
assess the general level of development of giving to social good. Catalyst has, therefore, created
an initial list of factors that can indicate various aspects of giving. They are the following: 1)
instances/initiatives for charitable giving; 2) methods of collecting funds; 3) purpose of donations; 4) donation recipients and final beneficiaries ; 5) donors; 6) actors ; 7) media coverage.
For the collected data to enable comparative analyses (between countries and within one
country over several years) based on identified factors, it was necessary to define quantitative
and qualitative indicators for each of the factors. The following table shows the indicators used.

Factor

Indicator (observed time period – one year)

instances for
charitable giving

•
•
•
•

number of various instances of charitable giving during one year
geographic distribution (% of instances per regions compared to
the total number of instances)
% of instances of donations in money compared to the total number of instances
% of instances of donations in goods/services compared to the
total number of instances

methods of collecting
funds

•
•
•

various groups (types) of methods for collecting funds
representation of various methods (in %)
emergence of new methods for collecting funds

purpose of donations

•

purposes for collecting donations

Although these two categories may appear the same, they often differ in practice. Donation
recipients are usually registered legal entities (institutions, non-profit organisations, local government etc.) that seek support for a certain purpose; recipients can also be individuals or families.
On the other hand, final beneficiaries can be numerous groups to whose benefit support is sought.
Therefore, for example, if the donation recipient is a local hospital, final beneficiaries are the citizens
of that local community. If the donation recipient is a school, final beneficiaries are children/youth
of certain age who attend the said school. If the donation recipient is a non-profit organisation
that works with people with disabilities, final beneficiaries are citizens with disabilities, etc. Data
on donation recipients show the public perception of who “deserves” support and who they trust.
The array of final beneficiaries tells us which groups the public deems vulnerable (in any way), and,
in time, it will tell us how much the public awareness on this issue has changed.
Actors include not only donors, but also those who call for donations and those who are
involved in the topic of giving to social good in any way. Experience has shown that growth in the
number of actors contributes to the development of public awareness of the importance and the
role of charitable giving in society.
7

67

Giving Serbia 2019 - Report on the State of Philanthropy

•
•
•
donation recipients
•
and final beneficiaries •
•
•
•
•
•
donors

•
•
•
•

sums given to
charitable purposes

•
•

number (%) of instances per each purpose
emergence of new purposes
use of donations per purpose
types of donation recipients
number of instances where recipients are from the public sector
(% compared to the total number)
number of instances where recipients are from the civil sector (%
compared to the total number)
number of instances where recipients are from other groups (%
compared to the total number)
types of final beneficiaries
number of instances aimed at various groups of final beneficiaries
(% compared to the total number of instances)
emergence and number of new groups of final beneficiaries
number of instances according to the type of donor (% compared
to the total number of instances)
number of instances per various recipients according to the type
of donor
number of instances per purpose according to the type of donor
number of instances per beneficiary group according to the type
of donor

•
•
•

total sum donated to charitable purposes
% of instances with recorded value of donations (compared to
the total number)
% of donated sum according to the type of donor
% of donated sum according to the type of recipient
% of donated sum according to purpose

actors

•
•

type and number of various actors
emergence of new actors

media

•
•
•

total number of media reports
number (%) of media reports according to the type of media
number (%) of reports according to the covered territory (national,
subregional, local)
number of reports treated as important according to the type of
media (printed, electronic)

•

During this research, which we hope will last many years, some of these factors will probably change and become more precise in their nature, while new factors may also emerge.
At the moment, the stated factors certainly provide us a good basis for determining the status
of giving to social good in each of the monitored countries.
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8.3 About us
Catalyst Balkans
Catalyst Balkans develops philanthropy by using data and technology. We help non-profit
organisations, donors and communities to connect and use their own power to make a positive change in society.
Our work is founded on four pillars:
• Philanthropy-related research and data collection,
• Developing technology for philanthropy,
• Capacity building and advising fundraisers and donors,
• Advocating legal and fiscal changes to enable citizens and companies to donate to social
good more and with less difficulty.
Our tools are:
• Giving Balkans – a platform with visualised data on philanthropy in the Western Balkans,
• CiviCatalyst – a community management platform,
• Donacije.rs – a local crowdfunding platform for non-profit organisations
• Neprofitne.rs – a platform for assessing transparency of non-profit organisations’ operations (under development).
Catalyst Balkans is a regional foundation with headquarters in Belgrade. In Serbia, we are
one of the founders of the Serbian Philanthropy Forum, and part of the Coalition for Giving
and the Resource Centre for Civil Society Organizations. We are also members of the SIGN
Network. Our partners are local organisations from the Western Balkans, as well as organisations from around the world.
catalystbalkans.org / givingbalkans.org
Coalition for Giving and Framework for Giving project
The Coalition for Giving was formed in late 2017 with the aim to develop and strengthen the
philanthropic infrastructure, encourage sustainable growth of giving for social good and help
the establishment of inter-sector partnerships. It is headed by the Ana and Vlade Divac Foundation, while other members include the Trag Foundation, Smart Kolektiv, Serbian Philanthropy
Forum, Responsible Business Forum, the Serbian Chamber of Commerce and Industry and
Catalyst Balkans. Under the Framework for Giving project, which is financially supported by
the United States Agency for International Development (USAID), the Coalition is working on
improving the legal framework for the development of stimulating and transparent giving, and
is promoting philanthropy and the culture of giving in the Republic of Serbia and diaspora.
On the initiative of the Coalition for Giving, in late 2017, the Serbian Prime Minister established
the Philanthropy Development Council. Within the project, the Coalition is conducting various
forms of research regarding philanthropy and is transparently publishing data to promote
this topic. Furthermore, the Coalition has supported the networking of actors through organising numerous events, round tables and conferences, as well as through launching three
campaigns: the National Day of Giving, initiated in 2018, which aims at raising funds for a
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certain theme or recipient through joint action of various actors; the Race of Kindness, in
cooperation with the Belgrade Marathon, where runners help non-profit organisations raise
funds for their causes; and DobroČiniTim, which gathers individuals who want to make their
own contribution.
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